





Enhance a company’s reputation
Helps the company to achieve its full potential
Provide an organization or individual exposure to their audience

Build rapport (bond) with employees, customers, investors, voters or the
general public

Build favorable image

Monitor outside opinion and convey this intelligence
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Advertising presents the most persuasive possible selling

message to the right prospects for the product or service at
the lowest possible cost.

While public relations role is of informing, educating and

creating understanding through knowledge for the same
product.
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PR is not form of advertising and is in fact bigger activity (
than advertising.

PR relates to all the communication of the total
organization while advertising is mainly limited to
marketing functions.

At times advertising may not be used by an organization,
but every organization is involved



ublicity for the
vs conferences to press

s, You re focused on getting free

media exposure for the company and its
products/services.




w the media

on, if they decide
all. They're not

gated to cover your event or publish
your press release just because you sent
something to them.




bout a new
press release
| ce once. The PR exposure
you receive is only circulated once. An editor

won't publish your same press release three or

four times in their magazine.




‘-.‘ article
or views
on TV, they're

! g you didn't pay for with
“ad dollars and view it differently than
they do paid advertising.
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e to generate
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, to an extent, in the way you

search for new news to release to the

media.



angle and hook editors
o use info for an article, to run

a press release or to cover your event.
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