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BUSINESS STATISTICS 

Statistics is how we gather, analyze, present and interpret data. In the business community, managers 

must make decisions based on what will happen to such things as demand, costs, and profits. These 

decisions are an effort to shape the future of the organization. Business Statistics refers to the application 

of statistical tools and techniques to business and managerial problems for the purpose of decision 

making. This course will introduce you to statistical analysis and how it relates to business. The course 

Business Statistics is designed for commerce students by keeping in view the requirements of modern 

business issues. It will enable the students to understand the basic concepts statistics in descriptive form 

and learn the quantitative techniques to solve complex business problems. This course will provide 

students with a general understanding of statistical techniques commonly used in solving business 

problems. Understanding the concepts and doing plenty of examples and exercises are the focus of this 

course. This course is a pre-requisite for inferential statistics course. 
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