


Corporate Identity and Visual Styles 



 

Corporate identity can be seen as:  
 

• The self-portrayal of an organisation. 

 

• The cues or signals it offers via its behaviour, 

communication and symbolism. 

 

CID & Visual Styles 



A corporate identity is the manner  
 

Which a corporation, firm or business presents 

themselves to the public, such as customers and 

investors as well as employees.  

War & Propaganda



Goal of a Corporate Identity 

Its goal is to build up the visual awareness of a brand.  



Aim of a corporate identity 

Internal goals: 
 
• To raise motivation and confidence 
 
• Justifications 
 
• Acknowledging the vital role of the customer 
 
• Acknowledging the vital role of financial target groups 
 



The components of CI strategy 

 

• Corporate behavior 

• Visual identity 

• Corporate communications 



Corporate Behaviour 

How an organisations  interacts with its: 

 

• Employees 

• Customers 

• Financial stakeholders 

• Government and society 

 



Vision/mission 

• It informs staff about the desired values and standards 

of the organisation.  

  

• It contributes to the development of specific guidelines 

for employees and their work 

 



Visual identity or corporate design 

• It’s the visual representation of an organisation’s 

identity 



Corporate design 

includes various elements: 

 

• Logo 

• Colours 

• Typefaces for stationary and slogans 



Logo 



Characteristics of a logo 

• It attracts attention and works as a signpost. 

• It is informative and memorable. 

• It is of aesthetic value that doesn't date easily. 

• It can easily be adapted to a variety of contexts 

and frameworks. 



Colour 



Logos, Colours & Typefaces 

1880s 2005 

• Another design element that can be used for quick 
identification purposes 



Typefaces 

• The use of a particular typeface can also express 

identity through the use of conservative. 



Corporate  

Identity 

Corporate image 

 

Public A 

 
Public B 

Public  C Experiences 

Symbolism 

Behaviour 

Directed Communication 

Relationship between Corporate 

Identity and Image 



The importance of a favourable image 

• “A positive corporate image is a condition for a 

continuity and strategic success. 

  

• It is no longer exclusively the field of attention of 

marketing, but a strategic instrument of top 

management”. 

 



Benefits of a favourable image 

• A sound CI is a incentive for the sales of products & 
services 

 

• It helps the company recruit the right employees 

 

• It is important to the financial world & investors 

 

• A sound corporate image creates emotional added 
value for a company which ensures that a company is 
always one step ahead of its competitors. 

 



Benefits of a favourable image 

• Research has shown that 9 out of 10 

consumers report that when choosing between 

products that are similar in quality and price, 

the reputation of the company determines 

which product they buy! 



The benefits of a positive corporate reputation 

• Can give distinctiveness and a competitive advantage 

 

• Can contribute to profits 

 

• Can act as a safeguard in times of adversity 



THE DEAR PRINCIPLE 

   D=     DECISIONS 
 
E=      EVALUATED 
 
A=     AGAINST the 

 
R=      REPUTATION 



Corporate identity Includes? 

• Logo design 

• Business cards, letterhead, invoices, contracts, 

reports 

• Internal company communications (reports, 

newsletters, memos) 

• Digital communications (web site, social media 

accounts, power point presentations) 

• Marketing materials (ads, flyers, posters, 

promotional products, signs) 

• Company vehicle signs 



What is logo? 

• Logo is a wordmark or an icon that identifies your 

business. Graphic symbol with text is a logotype. 

Adding copyright to a logo makes it a registered 

trademark of a company. 

• The purpose of a logo is to create a visual awareness 

of your brand and immediate public recognition. 

Therefore, logos are seldom re-designed. 



What makes a good logo design? 

• Distinctive. Good logo is unique and does not blend-

in with other logos in the same industry. 

• Memorable. Good logo contains only one graphic, or 

a graphic accompanied by name. It is easy to 

remember and is recognizable after only a few 

encounters. 

• Carries one idea. Good logo supports a single 

message - one positioning statement. 



What makes a good logo design? 

• Practical. Logo must be recognizable and readable 

on a pen and in black and while color combination. It 

remains readable when applied on print, promotional 

products, vehicle decals, embroidery etc. 

• Appropriate. Logo is appropriate for your industry 

and fits your positioning statement. 

• Appropriate color combination. Good logo is usually 

in two color combination and uses standard colors to 

ensure cost-effective production. 



Print communications materials 

- Business cards, Envelopes, Letterhead, Invoices 

- Business letters, Memos 

- Company reports 

- Newsletters 

- Catalogues, brochures 

- Cards and flyers 

- Posters 



Digital communications materials 

- Emails 

- Electronic invoices, letterhead 

- Electronic newsletters 

- Power point presentations 

- E-cards 

- Web site design 

- Web banners 

- Social media accounts 



What is included in the  

Graphic Standards Manual? 

Logos and wordmark 

• Colors - color numbers in CMYK & RGB 

• Fonts - specific font and size (complete font included     

                in the manual) 

• Proportions -proper placement and proportions of   

                         logo with respect to other elements on  

                         the page 

• Ratio - fixed ration between height and width 

• Logo use - acceptable and unnacceptable logo use 



Finally……….a word of caution 

• Although a valuable resource (in many 

instances) a corporate reputation is NO 

GUARANTEE of business survival or of 

success.  
 
 



Letterhead 

• A printed heading on stationery, stating a 

person or organization's name and address. 

• Stationery with a printed heading. 





Envelope 

•  Flat paper container with a sealable flap, used 

to enclose a letter or document. 





Visiting card 

• Card bearing a person's name and address, 

sent or left in lieu of a formal social or business 

visit. 




