Chepter 14 Rescarch inthe Blecionic Lisda 75

the mast populas and 18czble performers in the
industry sather than taking a chance on an
unknawn entertzinss

Markstinzs Evalustions, Inc, of AManhassst,
Mew Yark, meets the demand for informe-ton
zbout performers, entertziness, and pe-
sonalities [wwwogscores. com). The compamy
conducts natimwids relephone sunveys using
pan=ls of abount 1,250 houssholds and inter-
viewing zhout 5 400 people § years of az= and
alder The sunveys are dividsd info s2ven tpes
af 07 scoges, such as the Performer ), TV,
and Cartoon ). The Performer } por-tion of
the anzlysis provides Familizrity and Appeal
scores  for more tham 10080 different
personalities. The Tarest Andisncs Rankings
provide 2 rank-onder listof all persamaliti=s for
several different tafsst andiences, such as
women az=d 1849 The farsst rank tells pro-
ducers and dirsctors which personalities ap-
p=zl ta specific demagraphic sroups

Focus Groups

The facns group, discnssad in Chepier 5 andm
weew. wimmerdominick. com. i3 3 com-mon
r=search  procedurs im  clectromic media
r=geaqch, probably becanss of its versatility
Focus gronps are used to develop question-
nzires for forther sesearch and to provide
preliminary information on 2 varisty of mp-ics,
such 235 format and programepins changss,
personalitiss, station imasss, and lifestyls
characteristics of the andiencs Tiata in the last
catesngy &s paticularly nsefol whenths focns
Zroup comsists of a specific demo-gEphic
seEment.

Miscellaneous Research

The slectronic media 2r2 unigqus, and s3ch r=-
quirzs 3 different type of sasserch Hers ars
exanples of research conduoctsd by and for
stations:

Market studies. A merkst study inves-
tigates the opinions and perceptions of the

antife market, wsnally within a specific az=
fanze, such a5 2544 There ars no reguins-
ments for respondents to mest in ferms of
station list=ning ar viswing, and the szmpls
matches the population distribotion and
makenp of the market

Formaf sfwdies. A format study for a
radio statimm imvalves 2 sampls of re-gpondzns
wha listenta of prefes 3 cerfain typs of music
Thess pespondents age asked 2 series of
quastions to detenmine which s&tions provids
the bast senvice in 3 varisty of aness, such a5
music, news, taffic seponts, and comamunity
activities

Formaf search sfudies. The title of the
study expleins iE porpose—to find zn availadls
radio format in 2 given markst An sxperiencad
researcher cam acousately pradict 2 potentizl
format hole witha specif-ically desimnad thes-
madnle guastionnaire

Program elemenf imporfance. A pro-
Zram clsment impoantancs study idsntifiss the
specific elements on radio of television thatans
most impartant to 2 specific audi-ence. Station
manzs=rs nse this information to ensnre that
they are providing what the audisncs wants

Stafion image. It is imponant for 2 s12-
tion's mamazsment fo know how the public
pefosives the station and its ssnvices Poblic
mispercaption of manassment’s purposs czn
decrezse andismces size and, conssgquently,
advertising revenus For example, suppass a
radio station has besn CHE (Contempo-rany
Hits Radia) for 10 wears and switches to a
Country format It is impostant that the
andisncs and advertisers e aware of this
chanzs and hawe z chamce to wvodice their
apinions. This can be accomplished throush a
station imase study, where respondsnts ane
asked questions such 25 “What typse of mo-sic
dass WAAA-FM ply™ “What opes af peogle
da you think lsten to WAAA-FA™ and “THd
vou know that WAAA-FAM now plvs Conntoy
music? If seseeach gevezls that only a fow
people ae zwvare af the



Part Four Research Applications

change in format, manas=ment can develop a
new promotimnal stratesy. O the stafion misht
find that the corrent promational sf-forts hava
besn sucosssfol and shonld not be changed.
Station  imas=  stodiss ae  con~ductsd
periadically by mast larss zdio sta-tions to
Zther current infarmation onhaow the zndisne
pefosives each stationin the mardeet If station
Manases = ta pravids the sepdicss that
listemers and wviewsss want, they muost
understand andisnce frends and sociz] chansss

Personalty (falenf) studies. Fadio and
television fmanagzers of suocessfol ste-tions
frequemtly test the opn-zir personalitiss.
Announcers (07s), news anchors, and all other
personalities are tested for their overall appez]
and fit with other station personali-ties
Perzonality stodiss are often conducted for
stations o find new talent from ather mardeets
af 2ven ta test personalities who a2 on other
stations m the merkst with te in-tenf of hirins
them in the foturs

Adverfiser [accounf) anafysis. To in-
crzass the value of thedr sendce to adver-tisers,
many stations condoot studies with local
business executives. SBoms typical gques-tions
s “When did vous businsss apan™ “How
many p=ople ownthis business T "How much
da you invest i advertising pet vexr™ “When
ara advertising purchass decizions mad="" and
“What do vou expect from vour advertising™
Infosmation  ob-tzined  from  cliemt
quastionnasss i nsad fto help write mors
affective advertising copy, to develap better
advertising proposzls, and to allow the salss
staff ta kmow maore shout sach client Gremegalhy,
the gquestionnairss are administersd befose a
business becomes an advertizer on the station,
but they czn zlso be omdnced with advertisers
wha have dons business with the starion for
severa] vasrs

Account execufive resesrch Badio and
televizion station maenzsses thronsh-out the
conntry condoct suneys of adver-tising za=ngr
personnsl, nsually buyers, to

determins how their sales executives 202 per-
ceived It is vitally imporentto know haw the
buvers paroaive the salespeaple The re-sults of
the sorvey indicate which salsspso-ple 2=
performdnz well and which mey mesd
additionz] help. These sunveys often discloss
that problems betwesn 3 s2les sxaontiveand 2
buver ars due to personzlity differsmess, and
the station cam e3sily correct the prob-lam by
assizning anather salesperson to the business o
advertising az=ncy

Safes research In an effort to inorezss
salas, many stations conduct sesessch for lacal
clisnts. For example, 2 station may condoct 2
“bank imaz=" study of 21l banks in the arez to
determins how residents per-caive aach bank
and the servics it provides. The s=sults from
such 3 study 22 then nsed in 2n adventizing
prapasal for the banlss in the 2123 Fog sxampls
ifit is discovered that First Nafimal Bank's 24-
honr antomatic teller semvice is not weell
understood by loczl residents, the setion might
devalap an advertizine prapaszl ta concentrats
on this paint

Civersificafion analyses Ths sozls of
any businsss are to expand and to achisve
higher prafits. In am =ffort to reach thess spals,
mast lafssr  sfations, panmerships, and
Companiss engzss im @ varisty of studiss to
determine whets investment should ke made
Should other sfatimms be purchased T What oihar
types of activities should the business jmest o™
Snch smdiss ae us=sd for forscasting and
fepissent 3 mejor portion of the resesch
undentzken by larzer stations and companiss
Thea changss in brozdczst ownership roles meds
by the FOO have siz-nificantly increzsed the
apount of acqgui-sifion resesrch condoctad by
individnzls, sroup owners, and other larss
ooEpaniss in the broadcasting industry

Qualifsfive resezrch Managss  of
suocessfnl brozdoasting and cabls apera-tions
lzave nothinz ta chance, which means that they
test every aspect of their station
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A CLOSERLOOK

Watching or Tuned In?

In #his chopler, you may hewe nofioed $ot in
disorsgos of lefevision viewing, we wse 3 vari
aion of fhe word e (Aned in, med i, e}
resiesd Of vannabons o Me oword WA We did
s dor @ resesorn, ared S ressson relates do ooy
o knoan as MONochionie and pofpchronic
behavlor. A person whais monodhronis ends o
do ome fhing al a fme; fe peson who i
paiyciranic does mare fen one fing o 3 Eme,
More Commarly EroaT as MI-S5AT | nese
fexTns refane fo e use of e media,

i T DGl SO4DIUE waldrS., 07l S0l OF Sulnor of
TS beoil Pas Comduchod So2ond of Shadias o Sra
ouk what people 18-54 years ofd do while Fay
wiakch TW ard Hshen bo T rado. Al of T shoddas
have produced widsdly Ge sama esuis. R
referenca B TV wiewing, every Stady had Shown
It aloeted 75 of 2duts 1854 Co somatniing s
whila. wakching TV—75% ame polychromic TV
viewas. 5% am monochmonc TV wiewars ™ just
st and walch TV and thals all | 3o Tha listof
acHyilas in which poychionic wiewers -0 |5
woibersiva, bk Some commons aclviles include
such Tings a5 aafing, mading. tiking to family o
fancs in paron oF on tha talophone, playing with
children, woking on projects. Robdoies, work-
el abed (Barms, and many mona.

In addifion, paycironic viewers are al-wanys
amied do esimete fhe anowd of fme Shey do
e bock e T soreen during a typical 30- or
Bmiruse program. The aeerage esi-mae is
abount 3. In ofher words, abol V5% of adult
TV wienarers sy denl dhey do not look =1 dhe TV
oo abod A% of the me ey ae
Swatching” TV (abowt 18 mireies durng a -
=l aneebour program b Wies Sis mease i gl
bt 3% of all vzl irdormadon on e TV
sereen is nol Seen by abow T5% ol ghe aduit
audience, These viewers, e vas] majority, are
meredy fned fo a TV program and should naot
by el v wvanching TV

While fhe lack of acuxily warding e TV
soeen = sgifcad N omary aross, M oS of
uiirmate importnce o adverfsoers, Bl many
adverfimer= do nal zsen o owrdersted e
refity of fefevision wviewing because ey (o
ther  adwerising  agences) produce  oom-
mercais ful heve no audio informaiion ofher
fon =ame hpe of background music; te aily
infomaion about e poduct o Sevios s
i in rehure—il is irfarmaion missed by s
much as 75% of the audence. The purpose of
adverfizing = o comrmunicale a message o
ormrmers. May of e commendal= on tefes-
i oormmrncaie Ardulely nofing. Yoo can
werify s on your owr. ¥When waaching TV, fum
your dnyess gy o e soneen and deser-mine
berwr much you leam aboul e product o
service being advert=ed. Al TV commercal=
shauld ndude both audio and visusl informar
o afad e adhver Soed product or servion,

wimpl-only apraach is a3 wasie of frne ard
monery. Acverfisers who wse (o agree o
used such an approach would recsve more
vaiue fr their adverdsing imesimen i dey
doeed  #he money  {commeroa producion
oot and airfme) o a worfy ity

Polychronic beterdar afzo effecs radia fis-
fering. Once again, the ooior authar of S e
Fos repestedy found fod, 0 vickelly 2 radio
format with al age groups, fhot adults 18-54
mizundersiand, or do not bear ot 2, abow 5%
of dl pormusic material ey are wposed loon
the radia. Rado brosdoasters are oorstardy
amared o Fer isleners do nol Enow about a
progran dhange, a ooiesl, 3 mews e, o
sxnefing 2 fwe rado sdon  Radio
broadoasters  ghirk  their  audienos hears
everyiing ful iz on fher radio stafon, when
quiter e oppcesie i froe.

Sews Choger 15 for maore infrmaiion
aoul manachranic and palydhronic befenior
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of netwaork. Resesach is conducted to test
billkoard adwvertising, loso desizns, bumpes
stickers, bos advertising, dirsct mad]l cam-
paizns, prosramming interests, and mars

TV programming research This 45 a
broad catezory that mclndss testinz local news
pf0grams, promationsl materials nsed by the
station (kmown a5 fopicals), ententzin-ment
poZraEmmng and evenything 2lse thet zppears
on the station

SUMMARY

This chapter introduncsd some of the mass
comaman methodologies nsed in beoadoast
resezrch. Batings are the most visible form of
research used in brozdczsting zs well a3 the
most infloentizl in the decision-making
pracess. Howeves, nongatinss spprosches such
2 focus sroups, music reseench, imass stdiss,
and program testing ars 2l ns=d fre-quently to
collect data The imponance of re-s=arch is
fusled by an ever-incressing desire by
manzssment to lasm mase 2bout broad-cast
andismcss and their nses of the media
Andismce fragpentztion i3 now am ac-
cepted phenomenon of the electronic mediz,
and the competition for viswers and listeners
has craated 3 need for sassench dae Broad-cst
awners and manzgsrs rezlize that they canno
lonzer w=ly on gZot f=eling when mak-ing
piograEmming, sales, and merketinz deci-zsions.
The discussions in this chapter havs besn
desimned to smphasize the impantanes of
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