Port Four Research Agpikcations

datz i5 changzsd Instead of peopls being in-
vited 0 2 larze hall of balloom, mondomly
salected o presecroited subjects e called on
the telephons Subjects ar= siven the same
fating instructions s in the anditorinm tast;
they listen ta the hook and provide a verbal
fesponse to the resssrcher making the tele-
prhone czall. Callont research is msed totest only
newer mmsic felezses (The selizhility and
validity of nsins the telsphans for call-ont
rasearch is better then nsins the tele-phans for
anditarinm estins beczuse anly 2 smal] numher
of sonzs are tested in callowt)

Whils czllout methadalogy is ad=-guats
becznse anly 2 few songs ape tested, the
limmdtation on thes sons tested is also the
methadalogy’s major fznlt Well-desiznad
callout ressanch imvalves Esting 2 maximmm of
20 sonzs becanse mbject fatizns sot m quiddy
aves the telephome Other problems nends the
distractions that afe often present in the homs,
the poar quality of sound fans—missiom creaed
by thetelesphons squipmeant, and the fact that
thers i3 no way to detenmins exactly wha is
answeringthe quastions

Even with such limitations, many radia
stations thronghout the country nse czllont
reseanch Since callountresszach i insxpen-sive
compared with the anditorium methad, the
rzsearch cam be conducted fraguently ta track
the performance of sons in 2 pantico-lag
market Anditorinm resesrch, which can cost
betwesn 320000 and 340000 1o test
approximately §00-B00 sonss, i5 z=nerally
conducted anly ancs of teics par yaar

Programming Research

and Consulting

Bevera] companiss conduct mess mediz 1=
szarch Althoush sachcompamy specializes in
specific afeas of broadcasting and wsss
different procedurss, they all have a com-man
=oal: to provide menassment with data to nss
in decision makinz These companiss offer
Custodm feseanch in 2limast any arss of

brozdcastine—from testing o2l letters and
slagens to 2dr tElent, comamercizls, mosic,
impostancs of prosramemin s alsments, and the
averall sound of a station
Brozdcast consnltants can he aqually ver-
sztile Thelezding consultanfs have sxperizncs
in broadcasting and offer their services to 1z
dig and television stations. Althonsh some of
their recommendations are based on tesearch,
many s based on past sxperience A sood
consultant can literally “make or bresk™ 3
broadcast station, and the @sk of 2 consaltant i
probably best described by E. Earl (2009, 2
former leading intemational radio consnltant
wha was asked to dascribe what 2 consultant
daes for 2 radio station He szdd:
A consulent worls with ressarch dam fo help
2 station’s manzssment fesm desimm its
averall stetemy A consnltant puts regeanch
information into 2 packass that will maks
suge the farsst zudisnce's mast importznt
D0 ramaming alsmen s are on the 2 and f=
the station is positined corractly i BisEnsrs’
minds A consultant 2lsa helps market the
station o siract listensts o my o the sEion.
The consulnt doss amhine from desianing
music soEtions, cratine “clock hows™ oo e
station, and selecting zir talemt . . . to
devalaping telavi-sion comimercizls to
advertise the station, sxeouting dissct
marheting campeizns o ask Bstanars w0 lissn,
desiznins wahaite comant and workine with
the station s&ff o mekesws the“promis=" of
tha station’s pasition stays on track

Performer G

Producers amd directors in broadcasting
natorally want ta have an indication of tha
papularity of varions peformers and en-
tertziners. A basic guestion in the planning
staze of any program is this: What per-formes
af zroup of perfonmens should be used to 2ive
the show ths poreatest appezl” Net
unszzsanzkly, producsss prafesr to nss
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the mast populas and 18czble performers in the
industry sather than taking a chance on an
unknawn entertzinss

Markstinzs Evalustions, Inc, of AManhassst,
Mew Yark, meets the demand for informe-ton
zbout performers, entertziness, and pe-
sonalities [wwwogscores. com). The compamy
conducts natimwids relephone sunveys using
pan=ls of abount 1,250 houssholds and inter-
viewing zhout 5 400 people § years of az= and
alder The sunveys are dividsd info s2ven tpes
af 07 scoges, such as the Performer ), TV,
and Cartoon ). The Performer } por-tion of
the anzlysis provides Familizrity and Appeal
scores  for more tham 10080 different
personalities. The Tarest Andisncs Rankings
provide 2 rank-onder listof all persamaliti=s for
several different tafsst andiences, such as
women az=d 1849 The farsst rank tells pro-
ducers and dirsctors which personalities ap-
p=zl ta specific demagraphic sroups

Focus Groups

The facns group, discnssad in Chepier 5 andm
weew. wimmerdominick. com. i3 3 com-mon
r=search  procedurs im  clectromic media
r=geaqch, probably becanss of its versatility
Focus gronps are used to develop question-
nzires for forther sesearch and to provide
preliminary information on 2 varisty of mp-ics,
such 235 format and programepins changss,
personalitiss, station imasss, and lifestyls
characteristics of the andiencs Tiata in the last
catesngy &s paticularly nsefol whenths focns
Zroup comsists of a specific demo-gEphic
seEment.

Miscellaneous Research

The slectronic media 2r2 unigqus, and s3ch r=-
quirzs 3 different type of sasserch Hers ars
exanples of research conduoctsd by and for
stations:

Market studies. A merkst study inves-
tigates the opinions and perceptions of the

antife market, wsnally within a specific az=
fanze, such a5 2544 There ars no reguins-
ments for respondents to mest in ferms of
station list=ning ar viswing, and the szmpls
matches the population distribotion and
makenp of the market

Formaf sfwdies. A format study for a
radio statimm imvalves 2 sampls of re-gpondzns
wha listenta of prefes 3 cerfain typs of music
Thess pespondents age asked 2 series of
quastions to detenmine which s&tions provids
the bast senvice in 3 varisty of aness, such a5
music, news, taffic seponts, and comamunity
activities

Formaf search sfudies. The title of the
study expleins iE porpose—to find zn availadls
radio format in 2 given markst An sxperiencad
researcher cam acousately pradict 2 potentizl
format hole witha specif-ically desimnad thes-
madnle guastionnaire

Program elemenf imporfance. A pro-
Zram clsment impoantancs study idsntifiss the
specific elements on radio of television thatans
most impartant to 2 specific audi-ence. Station
manzs=rs nse this information to ensnre that
they are providing what the audisncs wants

Stafion image. It is imponant for 2 s12-
tion's mamazsment fo know how the public
pefosives the station and its ssnvices Poblic
mispercaption of manassment’s purposs czn
decrezse andismces size and, conssgquently,
advertising revenus For example, suppass a
radio station has besn CHE (Contempo-rany
Hits Radia) for 10 wears and switches to a
Country format It is impostant that the
andisncs and advertisers e aware of this
chanzs and hawe z chamce to wvodice their
apinions. This can be accomplished throush a
station imase study, where respondsnts ane
asked questions such 25 “What typse of mo-sic
dass WAAA-FM ply™ “What opes af peogle
da you think lsten to WAAA-FA™ and “THd
vou know that WAAA-FAM now plvs Conntoy
music? If seseeach gevezls that only a fow
people ae zwvare af the



