Pt Fowr Ressarch Apphcations

Cominercizls can also be fested in fo-ons
sroups, shopping center imtsrcsmts, and
anditarinm-trpe sifuztions . Leading com-panis
and advertising asencies farely show their
comamercizls on television mtl diey a2 tested
in 3 varisty of situations. The companiss and
theif 3z=mciss do not want o commmicats the
WIONE foessase to the zudisnce

Music Research

Music is the product of 3 mosic radio station,
and fziling to amalyze the product invites
fatings disaser Ta provide the radio sG-tion's
listeners with music they like to hear and 1o
avaid the sones that they do not 1dee or 292 tisd
af hesring (bumed ouf), 2dio prozammers
use two  primery  fesesrch  pro-cedoges:
anditarinm music testing and call-out resssach

Avnditorinm tests 2e2 dazimed 1o evaln-z2
recurrenfs (popular songs of the past few
vears) and oldies (sonss alder than 10 years)
Callout research iz us2d to test music on the
2 {cwmenfs). New music ralezses cannot be
tested adeguately in the anditorinm ar with
czllont procedurss becanss it is neoss-sany ta
play the entiss sans New mosic is aftsntestad
on the zir doring prosrams with titles such as
SEmash or Trash whess listensrs c2ll in and
voice their opinion zbout new re-lesses
Zpmetimes new music is tesid info-cus zvonp
sitnations whers the respondents can listen ta
the entirz song

Anditoriwm tests and cEllont ressarch sene
the same puspose: to provide 2 program
directar of mmsic digsctar with infasmation
about the sonss the audisncs 1ies, dislikes, is
tired of hearing, ar is un-famdlizr with. This
information allaws the program dirsctor to
make decisions based on andisnce rsaction
rather than ot feel-ings or nassing

Bath mosic testing methods mvole plams
bools (shont seoments) of several

songs for 2 sampls of listensrs A hook 453 3-
ta 10-s2cond (usually B-secmnd) represen-tathe
sampls af the sonz—snough fof re-spondsnts
ta identify the songifitis already famdlizr to
them and to fate the song on some oyps of
evaluation scale O experience indi-cates that
r=spondsnts wha 22 fBmdlizg with asonzcan
identify it in thees seconds of less

Rzssarch companiss and program dirsc-os
have z varisty of scales forlistensss to nssin
evzluating the music they hear For exampls,
respondants can be zdbeed to rate 2 hookana 3.,
7-,af 10-pointsczle, whers 1 sepresent “hate™
and 5, 7, or 10 represents “like 2 lot™ or
“fzvarita" Or the scalss can bensed withaont
lzbals, and respomdent are instrocted to 12 e
songs on the sczls, whese the higher the
numhes, the mars the sonzis liked Thers e
alsa aptions for “onfamilis™ and “tired of
hearing ™ (A respondent who is unfamdliar with
2 5002 doss not rate the song)) Which scaleis
bestT Begeeach conductad aver severa] vass by
the semios authar of this book indicates that
aither 3 7-podntor 10-point scale providas the
mast r2lizhle rasnlts

Zpmetimes ressarchers askrespondants to
fats whether szch song “fits™ ths mosic they
hezr on their fvarits radio station This
additionz] quastion halps program directors
determine whichof the tested sonzs mizht not
b= appropriats for their station In ad-dition,
some fessarch companiss 2sk]isten-ars whathar
they wounld like radio stations in the arezto
play a particolar song mars, less, of the sams
amount a5 they comenitly do. This is an
insfficient and inzcowats way todetermins fs
fraquency withwhich 2 song shonld be play=d
The rezson is that thers is no common
definition of more, Jess, or same, and
listemers ars poor judsss of bow often 2 stafion
currently plays the sonss

The hattom lins i 31l music testing is that
prozam directoss should nse the datz 25 2
mida for selecting their radio station’s muosdic,
nat 35 3 music selaction “hikle ™
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Anditorium Testing In this method, betwesn
75 and 200 p=apls a2 invited to 2 lares soom
af hall, aften 3 howl ballroom Sabeck 2lvas
match specific  sofseming  re-guirsments
determined by the radio smtion of the ressarch
company, such a3 lisEners betwesn the ao=s of
25 and 40 whalisten ta saftrack stafions in the
clisnt's masket Respondsnts ae nsually
recrnited by 2 field ser-vice that specializes in
fecmiting peopls for focus sroups or other
simdlar reseaech proj-ects. Respondents age
senerally padd between §25 and 3150 for their
coaperation. The zu-dorinm setinz—asuzlly
a oommfartable locz-tion away from distractioms
#t home—allows resesrchers 1o test several
hundred hooks in one 99- to 12{-minnte
session Usnelly 200 ta §00 haalks are tested,
althonszh soms compeniss routinsly test up ta
800 hooks in 2 singls session. However, after
G040 sonzs subjectfatizne becomes evident by
explicit physical behandor (looking zround the
room, fdesting talling to meishbass), and
statistical selizbility decrszses It 45 szsy to
demonstrate that scores i sons after 500 212
nat relizbls (Wimmer, 2001}, specifically in
referencs to unstabls standaed deviations for
the sangs

Whils anditorinm music testingis 2 salz-
tively simple project, thers ar2 many thins to
consides to ensuge that the test is snocess-fol
Amonznumergns procedurss and steps, some
basic procedures to fallow when con-ducting
a1 anditarito mnsic test inclnde the fallowing:

The key to 3 snoczssfol test 45 2 zoad
introdoction that explzins the purpass
af the test and how impor-tant the
respondsnts’ answers a2 10 hearing
zood mmsic on the sadio. It is
impastant ta stress that thess 292 na
right of wrong answeds in the test and
that the goal is to collect a varisty of
opinions

The maderator must be in totzl con-
tral aver the situation 1o ensugs that

respondsnts do not falk amongst
themsslves af try to inflnencs ather
rspondsnts ' answes

Adeguats brezles musthe talen dorins
the s=ssion. Bespondsnts shouldn't
liztam t0 mogs than 200 sms without
2 brask

The maderztor must make surs thatall
respondsnts understand the soor-ing
system After the fest besins, the
maderatar should check to s2= that
sach persom i fating the sonss
carmactly

The maderatar shonld nat 2llaw tha
r=spondsnts to sing zlong with the
sonz. This dismpts the athe
fespandsnts.

The maderztar most slways ex-pect
the unsxpectad, includine such things
a3 electrical outazes, sick respondans,
unmly  fespandents, egunipment
fziluges, or problams with the hatel
ETENEHTENTE.

In the late 1990s, 2 fow radio resesach
companiss devalaped alemative appraschasta
the frmly estzblished (relizble and valid)
auditorinm music testing methodolagy. Ons
mathad is ta test mosic hooks aver the tels-
phons; the ather tests hoolks via the Intemest
Both methods face the same problem of r=-
lingunishinz control aver the testing situation,
and there is no way to know wha is acmally
rating the sanss. Whils the snthors' sxperi-anse
shows that telephons and Intemst muo-sic
testing should not be nsed becanss thers iz na
publicly avzilsble ressanch evidencs to suppant
that it is r=lizble and valid, we know thatmany
program disectars and geneqal memasers uss
them anyway. The only advice we have is
cavesf empror

Callont Research. The puspass of czllout
gageaqch s the same 25 that of zuditoriom
t=sting only the procedurs for collectins the
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datz i5 changzsd Instead of peopls being in-
vited 0 2 larze hall of balloom, mondomly
salected o presecroited subjects e called on
the telephons Subjects ar= siven the same
fating instructions s in the anditorinm tast;
they listen ta the hook and provide a verbal
fesponse to the resssrcher making the tele-
prhone czall. Callont research is msed totest only
newer mmsic felezses (The selizhility and
validity of nsins the telsphans for call-ont
rasearch is better then nsins the tele-phans for
anditarinm estins beczuse anly 2 smal] numher
of sonzs are tested in callowt)

Whils czllout methadalogy is ad=-guats
becznse anly 2 few songs ape tested, the
limmdtation on thes sons tested is also the
methadalogy’s major fznlt Well-desiznad
callout ressanch imvalves Esting 2 maximmm of
20 sonzs becanse mbject fatizns sot m quiddy
aves the telephome Other problems nends the
distractions that afe often present in the homs,
the poar quality of sound fans—missiom creaed
by thetelesphons squipmeant, and the fact that
thers i3 no way to detenmins exactly wha is
answeringthe quastions

Even with such limitations, many radia
stations thronghout the country nse czllont
reseanch Since callountresszach i insxpen-sive
compared with the anditorium methad, the
rzsearch cam be conducted fraguently ta track
the performance of sons in 2 pantico-lag
market Anditorinm resesrch, which can cost
betwesn 320000 and 340000 1o test
approximately §00-B00 sonss, i5 z=nerally
conducted anly ancs of teics par yaar

Programming Research

and Consulting

Bevera] companiss conduct mess mediz 1=
szarch Althoush sachcompamy specializes in
specific afeas of broadcasting and wsss
different procedurss, they all have a com-man
=oal: to provide menassment with data to nss
in decision makinz These companiss offer
Custodm feseanch in 2limast any arss of

brozdcastine—from testing o2l letters and
slagens to 2dr tElent, comamercizls, mosic,
impostancs of prosramemin s alsments, and the
averall sound of a station
Brozdcast consnltants can he aqually ver-
sztile Thelezding consultanfs have sxperizncs
in broadcasting and offer their services to 1z
dig and television stations. Althonsh some of
their recommendations are based on tesearch,
many s based on past sxperience A sood
consultant can literally “make or bresk™ 3
broadcast station, and the @sk of 2 consaltant i
probably best described by E. Earl (2009, 2
former leading intemational radio consnltant
wha was asked to dascribe what 2 consultant
daes for 2 radio station He szdd:
A consulent worls with ressarch dam fo help
2 station’s manzssment fesm desimm its
averall stetemy A consnltant puts regeanch
information into 2 packass that will maks
suge the farsst zudisnce's mast importznt
D0 ramaming alsmen s are on the 2 and f=
the station is positined corractly i BisEnsrs’
minds A consultant 2lsa helps market the
station o siract listensts o my o the sEion.
The consulnt doss amhine from desianing
music soEtions, cratine “clock hows™ oo e
station, and selecting zir talemt . . . to
devalaping telavi-sion comimercizls to
advertise the station, sxeouting dissct
marheting campeizns o ask Bstanars w0 lissn,
desiznins wahaite comant and workine with
the station s&ff o mekesws the“promis=" of
tha station’s pasition stays on track

Performer G

Producers amd directors in broadcasting
natorally want ta have an indication of tha
papularity of varions peformers and en-
tertziners. A basic guestion in the planning
staze of any program is this: What per-formes
af zroup of perfonmens should be used to 2ive
the show ths poreatest appezl” Net
unszzsanzkly, producsss prafesr to nss



