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Distribution varies according to the requirements of each country.
Mailings may be made directly 1o village leaders, school teachers,
religious leaders and others. Sometimes the local change agent hand-
delivers, and even posts, issues of the paper.

Walls of buildings at busy inter sections are excellent posting places
Papers also may be posted effectively on village bulletin boards, in
reading centres, in schools, and inside public buildings

Blackboard News :

Actually, support communicators need no type setting or duplicating
equipment to reach mass audiences with print news at the local level.
Chalk and a blackboard, or felt-tip pen, or crayon with a newsprint
pad, can provide a valuable kind of wall newspaper. In the absence
of plain newsprint sheets, extension workers in India have even hand-
printed news in large print over classified advertising pages of
discarded newspapers, The classified advertising provide a suitably
neutral background for readable, hand-written extension news posted
in the village

Newslelters :

Newsletters can be an effective, low-cost way to reach readers, The
content of a newsletter can be more localized and specialized than is
possible with a general newspaper, Like the wall newspaper, the
newsletter 1s well adapted (o using local languages and dialects, And
a newsletter can include hand-wnitten, type-wrilten or type-set copy
Duplication methods also can vary greatly.

A newsletter usually contains a larger share of text-1o-visual than
does a wall newspaper, but not necessarily. Page size is smaller than
for newspapers, so space is often limited and brevity is vital. In fact,
brevity is one of the benefits that readers find in a newsletter.
Newsletter writers try to gel into each subject quickly and use short
sentences and energetic words.

The newsletter cin be directed more selectively than newspapers. For
example, a mpwsletter might be distributed only to new mothers in a
village ; content could provide news and advice about feeding and
caring for infunts. The newsletter can, therefore, be newsy, localized
and specialized in what it covers.

Extension personnel might publish their own newsletter, or
newsletters, or they often submit news 1o newsletters published by
other organizutions. such .as co-operatives, that reach readers of
inlerest to extension.
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Folders, Leaflets and Pamphlets : y

Simple folders, leaflets und pamphlets can be used in many ways in
exlension programmes. They may be used singly. for example 1o
explain the advantages of testing soil. They may be used in series of
broader subjects like sheep raising. with separate leaflets on feeding,
housing. and breeding. They may be used as reminders of when to
plant crops or what chemicals to use to control different insects.

Folder, leaflets. and pamphlets may also be used in co-ordination with
other visual methods in long-range campaigns. Because of their low
cost. thiey can be given away al meetings and fairs and offered on
radio programmes. They are useful to supplement larger publications
when new information is available and when reprinting the whole
publication is not practical. An experimental campuign is being tried
in the Northwest Frontier Province of Pakistan by air-dropping timely
one-page leaflets on insect pests and vegetable growing practices from
spray planes in village areas

Besides the advantages of low cost and short preparation time, folders,
leaflets and pamphlets take less time to got their message across.
Their smaller size makes it necessary for the author to eliminate non-
essentials from the message.

Fact Sheets :
Fact sheets are "boiled down" treatments of subject matter. They
usually cover a single topic, and often they are limited to a single
page.
Most fact sheets are illustrated with drawings or photogriaphs, or both.
The illustrations are used to show delails or steps in‘a process. to
make the information clearer and more understandable. One of the
important uses for fact sheets is to provide curreht subject matter to
field workers, Field workers often complain that needed technical
information is slow in reaching them. Much agricultural information
is carried in technical bulletins and other lengthy publications. These
take considerable time to process and distribute.

¢
On the other hand. the essential facts can be put down and combined
with drawings and/or photographs o make an effective summary
which can be reproduced quickly and inexpensively in fact sheet form.
This puts current information into the hands of local extension
workcls enabling them to give better service to farm families.
hm;_mn__.\d_mmm who are concerned with the problem of
speeding up intra-staff communication of subject matter, should study
the advantages offered by fact sheets.
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colourful and impelling. The audience should feel an urge to
look inside. A bulletin that never reaches the hands cannot
possibly reach the brain where judgements and decisions are
made.

2.3. AUDIO-VISUAL MEDIA :

Communication methods that rely on the audio or visual senses. either alone
or in combination. help overcome the barrier of illiteracy and offer special
advantages. They also have disadvantages. which will be discussed later

2.3.1. Radio :
Radio can be one of the most uselul mass communication tools for
support communicators. for soveral reasons. It offers immediacy, as
radio programming can be changed quickly to meel new conditions.
It reaches large numbers of people, especially as transistor radios are
being used more widely. They permit listeners to take their radio’
wherever they go, even where electrical power is not available. Radio
provides the warmth of the human voice. It can tie into the strong
oral traditions of communities and overcome the literacy barriers that
face print media.

.

Support communicators find that radio works most successfully a”
the local level. to communicate local problems. solutions and
activities. They use local names, voices and activities in programming.
Farmer success stories and other kinds of neighbour-teach-neighbour
approaches have been found to work well. Radio is most effective at
the awareness und interest stages of the adoption process.

However, listeners cannot refer back to what they have heard on the
radio. nor can they see what is being described. So radio is limited in
its ability to convey detailed, complex information and, used alone.
is imited as 4 teaching method.

2.3.2. Types of Use for Broadcast Radio :
Two types of broadcast radio are commonly used for extension
programming.

b Open Broadcast : The support communicator provides
programming for the station's broadcasts. such as spot
announcements to be taped and repeated at mtervals during
the day, or longer programmes. presented in person or taped
for use on scheduled programmes. Stations also invite printed
news releases that can be read in newscasts and other programmes.
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countries use approaches commonly called listening clubs,
radio schools or farm forums, Local participants gather at a
certain time, listen Lo a programme broadcast by a certain
station, then discuss the programme in terms of their own
situations.

Organized group listening can produce good results because
it involves the listeners more than individual listening does.
However, listening groups are difficult to maintain and may
require more of-the extension worker's time than can be
Justinied. Instead of organizing an extension listening group,
it may be possible instead to promote collective listening in
existing groups, such as co-operatives or farmer's associations.
If extension wishes to organize its own group. it might be
created for a limited period, perhaps keyed to a timely topic
that is important to local listeners. When the series of
broadcasts ends, the group disbands.

In general, group listening declines as transistor radios hecome
more widely used by individuals and families. In some
communities, participants in a radio group listen individually
to the specified broadcast, then discuss the programme at a
meeting later. As radio ownership grows in local communities.
itseems likely that extension workers will use listening groups
mainly for major topics that can arouse wide-spread local
interest,

Audio Cassettes : Low-cost, battery-powered casselte recorders
are permitting extension workers to use recorders in some
effective new ways.,

i, A radio listening group can record its reactions.
conclusions, questions and suggestions about a given
programme or topic, then send the cassette to the station
or sponsoring organization for information and follow-

up.

i, A regional or central extension office can produce and
record instructional programming on audio cassettes for
use at local levels. Such cassettes might be used in group
meetings or made availuble for individual listening.
Local listeners can, in turn, record their own reactions
or questions on cassettes which are returned to the
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rcgionnl or central extension office as valuable
feedback - -

A local extension worker can make field recordings for
use in group meetings. The recorded material can add
interest to meeting, yet is simple and cheap to produce,

Cassettes can permit multiple use of information aired
on open broadcasts, by simply recording the programme
as it is aired. The resulting recorded programme cén be
used later in group meetings. Conversely, the remarks
of a guest speaker at a meeting can be recorded, and
perhaps used in a later broadcast.

Producing and Presenting Radio Broadcasts : Here are some
tips for preparing and presenting radio programmes for
broadcast. .

i

v,

vi.

vii,

Try to localise the content and match it to the interests
of listeners. Emphasize local matters and involve locaf
people.

Take advantage of the imelines of radio by emphasizing
current activities, trends. issues, developments and so
on.

Use sounds in creative ways. The voice is one kind of
sound, but you can use many other kinds effectively

Attract the listener's attention quickly, through a
compelling remark, catchy introductory sound, or other
techniques. The first 10 seconds of a programme are
especially important,

Give information a flowing quality that makes it
personal and easy to follow, Good radio copy is written
for the ear and uses simple, understandable words. Test
your radio copy by reading it aloud and revising it until
it reads easily and flows smoothly.

Speak in a normal conversational voice, at a natural
speed. Speak as if you were conversing with one person.

Use changes of pace in your presentation, to hold
interest. You can do so by varying your reading speed,
for example. or varying the kinds and volumes of sound.
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viii.  Repeat important facts, such as dates, times and places
of meetings. Listeners cannot refer back, as they can
with printed material, so they must rely on you (o repeat
important information.

X, Invite listeners to take part. You can involve them
mentally by asking questions, posing problems, and
otherwise encouraging.interaction as if you were in
conversation. You can cven involve them physically,
sometimes, by inviting them to carry out certain actions
as you speak. <

Television

Two types of television media are available for teaching purposes.
The first and most familiar 1s broadcast television, in which
programmes are aired over a large geographical area. The second
type is sometimes referred to as closed-circuit television. This usage
takes a video signul from a tape or cassette and carries it over a cable
to one or more monitors, The monitors may be in several locations or
next to the video player,

Broadcast television offers exciting possibilities for extension
workers, The agricultural officer can demonstrate as well as talk. The
home economist can demonstrate how to make a dress. The
agric ral e Si worker can present useful method
demonstrations as well as show a whole series of result
demanstrations through pictures which show change over time. All
types of visual aids such as charts, graphs, live objects and
blackboards can be used to increase teaching effectiveness on
television.

However, caution should be exercised before launching into using
television. Television programme require meticulous preparation.
Every piece of equipment must be in place and the dialogue must be
well thought out. Most important, study the geographical area that
the transmitting station covers. Second, determine the number of
receivers that are available to the intended audiences. It is useless to
programme for rural audiences if they do not have the necessary
receiving equipment or they live outside the range of the transmitter,

Organization is an essential ingredient of a television programme.
The method used to arrange the sequence of related words and pictures
that make up the story is called a "run down sheet." This sheet is
«divided into two columns, one headed 'video' for pictures, the other
‘audio’. holding an outline of what is to be sard. The run down sheet
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the performers. Start using this medium with programmes with all
the action in one place. Then test out the ability of extension personnel
to pefform more involved sequences as experience is gained.

The basic rules are simple. Move deliberately to allow the camera to
follow. Operate within a small area. Hold any material steadily on
target for camera viewing. Avoid the use of complicated
demonstration material. Time the presentation before going to the
studio to make sure the programme fits into the alloted time. Have
some extra points ready to present in case the material runs short.
Colour combinations and light contrasts are important : the television
engineer can specify which combinations are best,

In spite of the relatively high cost of receiving sets, television
occupies an increasingly important role in developing countries. Many
governments have installed sets in each village so that villagers can
receive official broadcasts. Extension administrators huve odly to
convince authorities of the value of their educational broadcasts to
open up this useful channel of communication and education to the
masses of people.

Instructional Television :

Instructional television can be an excellent tool for extension workers,
Instructional television is distinguished from broadcast television in
that materials are not designed for distribution by the mass approach
of broadcasting. Productions need not be tied to the specific time
constraints of broadcast requirements and can be as specific in length
as needed. The medium of instructional television had its beginning
in cable television, with programming distributed from a central
source to outlets in various centres, such as classrooms or conference
rooms. With the advent of new formats of video-tape such as 3/4" U-
Matic, 1/2" VHS, the possibilities of using instructional video-tapes
or television have expanded dramatically within the last five years.
These systems feature colour images and can produce programmes
with lightweight portable equipment powered from battery sources,
These video-tapes can then be edited in production centres and
duplicated to provide current materials for extension leaders and
officers. This gives immediacy to a medium for transmitting
information in times such as an insect or disease emergency. The
ability to prepare timely topics in the field uging identifiable farmers
as subject matter carries an enormous credibility factor, Video-tapes
can be stored for use at Luter dates or erased and re-used when the
subject matter 18 no longer timely.
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Another value of this medium is as a training tool for gxtension
workers enrolled in "in-service" education courses or refresher
courses, Workers can be video-taped in presentation sessions and the
tapes viewed to help individuals evaluate their own delivery styles,
their presentation strengths and weaknesses,

Video-tapes can be mailed, sent by messenger or carried by extension
personnel (o wherever extension audiences may be-located. A video-
player and a television receiver or monitor are needed for delivery.
These units can be powered by batteries provided the right selections
of equipment are made. Viewing stations should preferably have
access Lo main power.

Video-tape technology is the most expensive of all of the mass media
methods. Users should be aware of this fact and financing und
maintenance must be adequately provided before adopting the
technique. Personnel who plan to use the equipment in productions
will need to receive adequate training.

The basic rules for planning and production of broadcast television
also apply to the production of materials for instructional television

Projected Visuals :
Motion pictures, slides, filmstrips and overhead transparencies have
much appeal and are among the most effective of the visual teaching
aids. It is as well to remember that they have important limitations as
well as advantages.

The main advantages of each type of projected visual are discussed
in the sections that follow, but in general, the disadvantages or
limitations are similar, that is, that special equipment is required both
to produce and show the visuals. This equipment tends to be relatively
expensive, and some sort of electrical power is required to operate
the projectors. Transportation. maintenance and storage of equipment
and materials require special consideration. If these limitations do
not present a problem. projected visuals should be used as much as

possible in your extension programmes.

Pictures :

Motion pictures are really not ‘motion’ pictures at all. They are aseries
of still pictures on a long strip of film. Each picture is flashed
momentarily on the sereen and rapid succession of still pictures, each
showing the subject in a slightly different position, gives an illusion
of movement,
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darkened projection conditions. However, overhead protection
transparencies can be produced from black and white copy that is
transferred to special films for duplication in office copiers.

Overhead projection is a very versatile medium, Probably the most
important factor is that the presenter maintains eye contact with the
audience at all times. He or she can use techniques such as progressive
disclosure to control audience attention. The teacher can point to ports
of the transparency for attention. Shapes, such as arrows. cut from
card stock can be used as add-on features to attract attention and

: emphasize. The presenter can also write directly on the film to add
material or emphasize points.

The overhead projgctor uses electricity for the projection lamp. Its
usage then is also linked to a dependable source of main power or a
portable generator. Spare lamps are also vital for continued and
efficient use. )

2.4 STATIC MEDIA :

This group of media derives its name from the fact that the material does
not involve motion or sound. Examples are posters, flip charts, wall charts, maps,
chalk boards (black or coloured), magnetic boards and flannel boards.

All of these techniques require the use of some form of printed material.
All can be effective when used properly, There are several drawbacks to their use,
mauinly due to the bulk of the materials which makes transport and storage difficult.
Static media are often best used with small or intimate groups for maximum
visibility.

Support communicators should keep the following in mind when designing
any printed visual. Legibility of a letter is determined by letter height, line width
ind letter style. Letter height is most important. A lower case letter, such as an "e."
ihat'is one inch in height is visible froma distance of 32 feet ; a two-inch letter is
visible from 64 feet, and a one-half Tnch letter is visible only at a distance ¢loser
than 16 feet. Letters should be bold and simple : fancy type styles should be avoided.

When using static visuals, make sure they are displayed prominently and
are well-hit, so that members of your audience may see them clearly. Make sure
they are secure, but do not be embarrassed by materials that fall to the floor.

2.4.1. Posters : .
A poster is a sheet of paper or cardboard with an illustration and,
usually, a few simple words. It is designed to catch the attention of
the passer-by, emphasize a fact or an idea and stimulate him or her
either to support an idea, to obtain more information, or take some
kind of action.
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People do not walk around studying posters. They look at posters in
the same way as they look at trees, birds, houses, cows, or other
people. A brief glance is usually as much as the average person gives
an ordinary object, long enough only to identify it. If something about
the object catches the attention or stimulates interest, the passer-by
will look at it longer. The design and use of posters as visuals in
extension teaching are based on this principle.

Since a single glance may be all any poster will get, the message
must be simple and clear. Details agd wordy sentences have no place.
Here are a few suggestions for designing more attractive, effective
posters. '

). Decide exictly who the audience is. Decide exactly what the
poster must tell them. Decide what the audience should do.

[

Put down on a sheet of paper words and rough pictures that
express the message simply and clearly.

-

Try to put the message into a few words,*a concise, steiking
slogan. Visualize or put into picture form the most important
central idea in the message. Remember that words and picture
must be seen at a glance and must stimulate a response by the
viewer.

4. Rough out the poster in small scale, "1/3" or "1/4" actual sizc.
If the services of an artist are available, he or she can produce
an excellent finished poster from an original rough sketch.

- Use plain, bold lettering and lines : use colour to attract
attention and for contrast (but remember that too many colours
add confusion) ; allow plenty of space, do not crowd letters,
words or illustrations.

Posters should supplement. not replace, other communication
methods. They are often used to "spearhead” or introduce a campaign.
or they may be used to reinforce an educational effort after it has
been launched. In general, the greater the number of posters used in
an area, the greater the impact, up to d certain point. Most people
fihd it annoying to be bombarded at every turn by the saume poster,
Over-use of posters defeats their purpose and may actually turn people
against the idea they are trying toput over. Discretion and good taste
will suggest the number to use in a given situation.
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2. SUMMARY OF THE MAJOR TOPICS

2.1. INTRODUCTION :

Although interpersonal communication is the main tool of DSC operation
however, personal or face-to-face methods cannot reach everyone who wants and
needs information. So mass media methods such as radio, newspapers, magazines.
television, motion pictures. slide shows, exhibits and printed materials are used to
reach large numbers of people quickly.

These methods are particularly useful in making large number of peu.
aware of new ideas and practices, or alerting them to sudden emergencies. Wl
the amount of detailed information that can be transmitted by mass mediu s hmed.
they will serve an important and valuable function in stimulating target audience
interest in new ideas, Once stimulated or made aware through mass media. nudiences
will seek additional information from neighbours, friends, extension workers or
progressive audiences in the area.

Some mass communication techniques that may be developed as part ol
campaign 1o support your efforts are discussed below. They may be used singly or
in combination, as needed, to meet the proposed objectives.

2.2 PRINTED MEDIA

The term printed media is used to cover those communication technigues
that rely principally on combinations of printed words and pictures. They ure owr
oldest formal combination. To use them effectively the educational levels and
literacy rate of the audience musl be considered. Extension programmes can take a
broad and creative approach to ways in which to use print methods for conveying
news to specific audiences. Newspapers may come to mind first, but they are only
one of several print mass media available to convey extension news and information.

2.2.1 Newspapers
Newspapers vary greatly in their audiences and coverage, from th
large urban daily newspaper to the small community paper. They are
published by government, private, and other organizations and can
provide valuable channels for support communication.

How can you get news accepted and used by newspapers? Mainly hy
knowing what editors want and by being able to judge the news
worthiress of your information. Here are six ingredients that
newspaper editors often use to determine what they print and how
they use it

1. Timeliness.

The more timely the information, the greater the news value.
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Nearness.

The closer the information seems to the reader (geographically and
psychologically). the greater is its news value. That is why locul
newspapers prefer local news. r

Cansequence,

The more the readers are affected by the information, the greater is
the news value

Prominence.
Prominent people, places, and things carry more news valuc

Human interest.
Readers are attvacted by human interest elements such as unusualness,
conflicy, progress, emotion, uand others,

Newspaper Policy.

Newspapers have editorial policies that influence the kinds and
amount of information they publish, So the use of various kinds of
support communication may vary from paper to paper. and period to
period based on editorial policies.

Here wre some of the main Kinds of articles that communication
warkers submit to newspapers.

Advance gvent articles include announcements of approaching
exlension meetings, tours, speeches, and other events. Such articles
are often brief, but should include details that would permit a reader

to attend if interested i.e. the date, starting time, location, sponsor,
nature of the event, agenda, and possibly the name of a contact person
whao could answer further questions.

Follow-up evenl articles report to readers about recent meetings, tours,
speeches, or other extension events. Their main purpose is to report
results, so they are often longer than advance evenl articles. They
should include the date, location, sponsor, and nature of the event, (o
provide the background for the reader, but the greatest emphasis
should be placed upon the outcome of the specific event, Far example,
an article about a speech should report what the speaker said. An
article about  field tour should summarize what the participants suw
and heard. An article aboul a business meeting should summarize
the decisions thut were made.

[nformation articles are used widely 1n extension to provide helpful
imformation of various kinds : timely advice, "how-10" descriptions,
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reports of research findings, market news, relcvant statisucs, ana
others. Such articles are not tied directly to events.
) —

Feature articles are information and sometimes involve news, but dre
distinct in several ways from the types of articles menfioned earlier
Feature articles often interpret the news and provide background fo
readers. Often they are intended to entertain or inspire-as much as to
inform. They may feature ideas, places, techniques. persons.
organizations, goals, successes, challenges and almost any other
aspect of human activity, They often involve more human interest
than do news or information articles.

News-writing style and format : News-writing styles differ throughout
the world. So the best approach is to use the styles and formats that
local news editors prefer. Work closely with the local editors to learn
their style rules, deadlines and other preferences.

Regardless of specific requirements, editors probably want news copy
that is neat, readable, and well-spaced on the page. They probably
prefer writing that is clear, simple, active, und concise, because such
writing permits easy reading, which is your primary goal. And they
want copy that is accurate. One of your most successful techniques
may be to keep your readers in your mind as you write.

Wall Newspapers.

Wall newspapers are used successfully by extension in many
countries. The wall newspaper is known for being basically pictorial.
using drawings and/or photographs, with a text as brief and vivid as
possible. It is similar in size and appearance to poster, but often
contains more written material and a wider variety of information.

For gxample, a typical support communication wall newspaper might
use pictures and text to :

1. announce the appointment of a news livestock specialist,

2 give a progress report on a current fertilizer campaign,

Kb urge the use of vaccine to prevent fowl cholera in poultry
flocks, or d

4. report the results of experiments with new grain varieties.

In most countries where wall newspapers are used in support
communication programmes, they are produced in quantity by a
central office and distributed by mail or through the ¢xtension
organization, Some wall newspapers are printed by letter-press or
offset methods, but methods such as silk-screen printing also work.
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Distribution varies according to the requirements of each country.
Mailings may be made directly to village leaders, school teachers,
religious leaders and others. Sometimes the local change agent hand-
delivers, and even posts, issues of the paper.

Walls of buildings at busy inter sections are excellent posting places.
Papers also may be posted effectively on village bulletin boards. in
reading centres, in schools. and inside public buildings

Blackboard News : :

Actually, support communicators need no type setting or duplicating
equipment to reach mass audiences with print news at the local level.
Chalk and a blackboard, or felt-tip pen, or crayon with a newsprint
pad, can provide a valuable kind of wall newspaper. In the absence
of plain newsprint sheets, extension workers in India have even hand-
printed news in large print over classified advertising pages of
discarded newspapers. The classified advertising provide a suitably
neutral background for readable, hand-written extension news posted
in the village

Newsletters ; :

Newsletters can be an effective, low-cost way to reach readers The
content of a newsletter can be more Jocalized and specialized than is
possible with a general newspaper. Like the wall newspaper, the
newsletter is well adapted to using local languages and dialects. And
a newsletter can include hand-written, type-written or type-set copy
Duplication methods also can vary greatly.

A newsletter usually contains a larger share of text-to-visual than
does a wall newspaper, but not necessarily. Page size is smaller than
for newspapers, so space is often limited and brevity is vital. In fact,
brevity is one of the benefits that readers find in a newsletter.
Newsletter writers try to get into each subject quickly and use short
sentences and energetic words.

The newsletter can be directed more selectively than newspapers, For
example, a mpwsletter might be distributed only to new mothers in a
village ; content could provide news and advice about feeding and
caring for infants. The newsletter can, therefore, be newsy, localized
and specialized in what it covers.

Extension personnel might publish their own newsletter, m
newsletters, or they often submit news to newsletters published by
other organizations. such as co-operatives, that reach readers of
interest Lo extension




image6.jpeg
2,2.2.

55

reports of research findings, market news, relevant statistics, and
others. Such articles are not tied directly to events,

—
Feature articles are information and sometimes involve news, but ire

distinct in several ways from the types of articles mentioned earlier
Feature articles often interpret the news and provide background for
readers. Often they are intended to entertain or inspire as much as to
inform, They may feature ideas, places, techniques, persons.
organizations, goals, successes, challenges and almost any other
aspect of human activity. They often involve more human interest
than do news or information articles.

News-writing style and format : News-writing styles differ throughout
the world. So the best approach is to use the styles and formats that
local news editors prefer. Work closely with the local editors to learn
their style rules, deadlines and other preferences.

Regardless of specific requirements, editors probably want news copy
that is neat, rcadable, and well-spaced on the page. They probably
prefer writing thatis clear, simple, active, and concise, because such
writing permits easy reading, which is your primary goal. And they
want copy that is accurate, One of your most successful techniques
may be to keep your readers in your mind as you write.

Wall Newspapers.

Wall newspapers are used successfully by extension in many
countries. The wall newspaper is known for being basically pictorial.
using drawings and/or photographs, with a text as brief and vivid as
possible. It is similar 1n size and appearance to poster, but often
contains more written material and a wider variety of information.

For gxample, a typical support communication wall newspaper might
use pictures and text to :
l. announce the appointment of a news livestock specialist,

2, give a progress report on a current fertilizer campaign,

r urge the use of vaccine to prevent fowl cholera in poultry
flocks, or

4. report the results of experiments with new grain varieties.

In most countries where wall newspapers are used in support
communication programmes, they are produced in quantity by a
central office and distributed by mail or through the extension
organization. Some wall newspapers are printed by letter-press of
offset methods, but methods such as silk-screen printing also work.





