
Great Product Photography Ideas  

Did you know that people form their first impression within a mere 50 milliseconds?! 

That‟s not a lot of time to grab the attention of your potential customers, so you have to make 

every second count. Or…every millisecond! And you can do this with amazing photos of 

your products. 

It doesn‟t matter what you‟re selling, from beer to hoodies, product aesthetics matter. 

According to a study by BigCommerce, 78% of online shoppers want photographs to bring 

products to life. So it‟s pretty clear that product photography influences purchase 

decisions. 

In this article, we‟re going to give you 15 great product photography ideas to inspire you to 

take amazing photos of your products that will engage your customers and help you sell 

more. 

1. Create a Scene 

This is a big area to cover, so let‟s start here first! When photographing your product, it is 

important to not only think about how your product looks, but also the entire area around it. 

You can use your background to help you sell your product. You may have heard the saying: 

“Don’t sell the mattress, sell a good night’s sleep.” 

The same applies regardless of what you are selling. For example, don‟t sell the beer, sell a 

good time: 

 

This photo is also great because it shows the product in the environment that it is intended to 

be used in. The environment of your product photo can really help customers to imagine 

themselves using it, which is also going to help you sell more! 

Of course, it takes a lot of planning to orchestrate a shot like the above, so another idea is to 

create a scene yourself using props. Take a look at this photo: 

https://www.shopify.co.uk/guides/product-photography/importance
https://www.objeqt.com/blog/product-photography-ecommerce-conversion/


 

“Don’t just sell the poster, sell the beautiful office space.” 

The photographer here has truly create a scene in which to host the product, and it makes for 

a more interesting photograph, which of course makes for more engaged customers! 

Another popular technique is using a Bokeh background to make the product the main focus 

of the shot. Bokeh is a blur effect and most people use it to create a background like the one 

seen here: 

 

To find out how to do this, read: How to Achieve Nice Bokeh [in Plain English!] 

https://digital-photography-school.com/how-to-achieve-nice-bokeh-in-plain-english/


2. Macro Shots 

Macro shots are super close ups. You probably see these a lot in restaurant menus, think: a 

blob of butter slowly melting atop a cob of corn. These are very evocative photos that are 

supposed to “awake our senses” and encourage us to buy – and it usually works! 

Here are some examples: 

  

 

Chess and playing the guitar are hobbies that have devoted followers, so macro shots like this 

are sure to ignite some fond memories for them that will heighten their intent to buy. 

However, alongside macro shots, it is also important to include full shots of your products. 

When selling online, the more information you can give to your customers, the more likely 

they will be to make a purchase. People want to know that what they see is what they get. 



3. Place the Product in the Background 

These are almost like the opposite of macro shots. By placing the product in the background 

of the shot, rather than as the main focus, you can show it in its intended environment and 

spark the imagination of your prospective customers, like the prints in this image: 

 

4. Freeze Frame Photography 

Freeze frame photos are just downright cool. If you want to grab someone‟s attention, this is 

how. 

 

It can be a tricky art to master, and you may find yourself with reams of blurry „practice 

shots‟ before you find the perfect one. But when you do get the shot just right, and you make 

it look like time has stopped, your product photos will look next-level professional, and this is 

sure to impress potential customers. Imagine your custom branded mug in a shot like this? 

Check out this article for some tips on how to freeze the moment. 

https://www.wanderlust.co.uk/content/photography-tips-how-to-freeze-the-moment/


5. Photo Manipulation 

Photo manipulation is the first technique on our list so far that you will need more than just a 

camera to pull off. To manipulate your photos, like this: 

 

You will need use of an editing software like Photoshop or Adobe Illustrator. However, these 

softwares aren‟t as simple as „Download and Go‟, so you may need to look for some online 

tutorials on YouTube. 

Better yet, you could hire a designer to help you. Photo manipulation is very useful if you 

want to get across your product‟s core offering in a clever and memorable way. 

6. Show All Product Variations 

When buying online, customers want to look at as many photos as they can so that they know 

they‟re going to be happy with their purchase. As such, it helps to show all product variations 

in your product photos. 

 

https://www.adobe.com/uk/products/photoshop/free-trial-download.html
https://www.adobe.com/uk/products/illustrator.html
https://www.youtube.com/?hl=en-GB&gl=GB


Don‟t rely on your customers to simply imagine what your product looks like in a different 

colour – show them! If your competitors aren‟t doing this, then this will help you get ahead 

and sell more. 

7. Show The Product in Use 

Before you take your product photos, brainstorm with your team about exactly what your 

ideal customers want from your product. For example, if you‟re selling a custom apparel for 

urban warriors then a photo like this might work: 

 

Or, if you‟re selling slippers, your customers want to relax. You need to portray these „wants‟ 

in your product photos. 

 

You can also grab attention by showing your products being used in unusual situations, like 

this: 

 

eCommerce is a competitive game, so if you see an opportunity to stand out from the crowd, 

take it. Always. 



8. 360 Degree Photos 

In a brick and mortar store, customers have the luxury of holding products, looking at them 

from all angles, feeling the weight and so on. But when shopping online, people can‟t do that. 

However, with a feature like Arqspin, you can give your customers an immersive experience 

by allowing them to see your products from every angle. 

With Arqspin, you get a turntable and access to cloud-based editing account so that you can 

make all of your product photos 360 degrees. Click the link to find out more. 

9. Show People 

People love to see other people in advertisements and product photos. According to research 

by Campaign, more than half of people connect more with media that features real people, 

and an even higher percentage, 62.3%, agreed that a brand featuring ordinary, real people 

was more likely to understand its customers. 

 

When you feature people in your product photos, it speaks to your ideal customers. They can 

recognise themselves in the photo and they can imagine themselves using or wearing your 

product. 

https://arqspin.com/
https://arqspin.com/product-tour/
https://www.campaignlive.co.uk/article/consumers-real-people-ads-prefer-laugh-research-finds/1445068


10. Experiment with Angles 

Most people, when they take a photograph, will instinctively shoot from eye level, like this: 

 

And while this works just fine (in fact, this is an awesome photo that covers many of the 

points we’ve discussed so far: showing a person, a product in use, and a bokeh background!), 

it doesn‟t hurt to experiment with different angles to see if you can come up with something a 

little bit more eye-catching. 

Shooting from above is a popular choice because it eliminates any prominent perspective and 

instead requires the viewer to give their complete attention to the subject of the photo: 

 



11. Use a Reflected Surface 

Using a reflected surface adds a „little extra something‟ to an otherwise straight-forward 

product photo. 

 

You can create a reflected surface effect by using a photo manipulation tool, or you could try 

your hand at making your own reflected surface with a mirror. To make this look more 

professional, adjust the lighting in the room (or again, use some photo editing software to do 

this). 

12. Use Props 

Using props is another way to help your customers imagine the different ways that your 

product(s) will be of use to them. If you use other products you are selling as the props, it can 

also help you to sell more of those. 

 

This photo here gives us a great sense of adventure. If the photo was just of the watch alone, 

then we would know what the watch looks like…but that‟s about all. This photo tells an 

interesting story, and in doing so, tells us more about the product and the brand selling it. 



13. Suspended Products 

This is an opportunity to play around with your photography skills, have fun, and most 

importantly, make a lasting impression. 

 

Images of suspended products look impressive and whilst it will take some effort and trial 

and error to get right, you can take a photo like this by using some clear fishing line. 

Afterwards you (or your graphic design friends) can edit out the line in Photoshop. 

14. Stand-Alone Product 

We‟ve talked a lot about what you should place around your products. We‟ve gone through 

using props, creating a scene, and showing your product being used by people. But 

sometimes, nothing can beat the stand-alone product. 

 

Frills aren‟t always needed. Sometimes it can be just as effective to have all of the focus on 

your product. 


