Objectives of Advertising

¢ Builds awareness of products & brands (Supports new products by generating
awareness): Primary objective in building brand awareness is to make people think of your

brand first when they are ready to purchase.

e Provides product & brand information: Advertising supplies the necessary information to
consumers so that they know what is available and where to buy it. It broadcasts information on
products, services and ideas sold on the open market through a variety of media portals. It
reveals the special features being sold, what color and size the product is and which stores carry
it.

¢ Reinforces past purchases & brand experiences: Consistent quality advertising increases
consumer loyalty for a product, service or idea. Advertising seeks to maintain the current
customer base by reinforcing purchasing behavior with additional information about the benefits
of brands. The goal of advertising is to build and reinforce relationships with customers,

prospects, retailers and important stakeholders.

e To communicate product information: Another function of advertising is to communicate
information about the product, its attributes, and its location of sale; this is the information
function. Product information communicated to the customers in manner that meets their
information needs. Making an advertising message believable is not easy; though often it is
sufficient to make the consumer curious enough to try the product. Whenever changes are made
in the prices, channels of distribution or in the product by way of any improvement in quality,
size, weight, brand, packing, etc., they can be informed to the public by the producer through

advertisement.

e Tells & shows uses to the consumers: An informative ad is used to introduce a brand new
company, product or service to the marketing. Before you can convince customers that you have
the best option, they have to know what your product does on a basic level. Additionally,
companies with complex solutions might benefit from informing customers of how their
products work and how the products help the customers. Informative ads normally have more

copy centered on explaining features of the solution and benefits to the customer.



e To urge product use: Another function of advertising is to induce consumers to try new
products and to suggest reuse of the product as well as new uses. Advertising provides constant
reminders and reinforcements to generate the desired behavior the advertiser wants from them.
This is a particularly effective function in the long run as reminders and reinforcements register
in the consumers' minds, becoming the base on which they shape their future decisions.

Sampling is the way to urge the product using.

e To expand the product distribution: When the consumer comes to know about the particular
product from the advertisement he/she wants to try that new product. They go to shops to buy the
product; if the new product is not available in a shop then the shopkeeper consults the distributor
to make that product available in his shop. It is basically to provide the product all over market.
It is necessary to make sure that product should be accessible to everyone. Availability of the

product effects the distribution.

e To Increase Brand Preference and Brand Loyalty: When the product delivers the promised
quality, service and value, it creates satisfied customers who become instrumental in spreading a
favorable word-of-mouth. Satisfied customers also develop brand preference; each product
features and uses are written on the product. Brand loyalty is a long-term customer preference for
a particular product or service. Brand loyalty can be produced by factors such as customer
satisfaction with the performance or price of a specific product or service, or through identifying

with a brand image. It can be encouraged by advertising.

e Helps in building relationships with consumers: Advertising helps to build relationship with

the customers.

e To Inform, Remind and Persuade consumers: Persuasion is the core mission of advertising.
Advertising tells you how the product, service or idea you are considering will improve your life.
According to Jeremiah O'Sullivan R, author of "The Social and Cultural Effects of Advertising,"
advertising feeds on the concepts of ideology, myth, art, sexual attraction and religion.
Advertising infuses images and ideas into products and services, just as the meanings of products

and services are infused into images and ideas.

Persuading customers is a prominent ad objective of companies in competitive markets. Once

customers have a basic understanding of your industry and product offerings, you must show



them why your brand is elite. Companies use a variety of approaches, including emphasis on
product quality, service, unique features, environmental friendliness, the cool factor, cutting-
edge technology and low costs. Emotional appeals are common in persuasive ads because you

want to tug at the heart strings of customers by building up their experience.



