
Social Networking For 
Agricultural Information 



Social Media 

Social Media is interactions among peoples in which process of  

Create,  Share,   Consume  

and Exchange of information  

Involved through virtual networks 



Continued….. 
The internet-based tools for sharing and discussing information  

among people. 
User generated 
§  information, opinion, 
§  video, audio, and multimedia 
§  that is shared and discussed over digital networks 



Social Network 

Online community of people with the common interest 

 
•  Use a website 

•  Other technologies to communicate with each other 

•  Share information, resources 



SOCIAL MEDIA IN AGRI. EXTENSION   

• Very less number of extension  
workers as compared to number of  
farmers 

• To feed information 

• An appropriate tool for diffusing  
the information 



Dimensions of  social media 

Interactivity 
Social  

presence 

Richness 



Develop  
knowledge 

Empower 

Cost-effective 

Technical  
manpower 

Better  
information  

access 

Knowledge  
resources 

Agricultural  
growth 

Service to  
stakeholders 

Need of  Social Media 



Scope of  Social Media 

• Media for Social Interaction 

•  Networking Communities 

•  Intercrossing Relationships 



Principles  
of social  
media 

Collective 

Participation 

Transparency 

Independence 

Emergence 

Persistent 



Groups 

Relationships 

Sharing Reputation 

Presence 

Identity Conversations 

Integrated framework of  social media 



Social Media Tools 



By institutes 
Facebook 



By farmers 



YouTube 
By Institutes 



By Extension Personnel 



Role of social media in agricultural  
extension 

•  Save money, time and effort 

•  Information rich and interactive 

•  Per unit cost is less as compared to traditional form of 
extension 

 
•  Experts can be contacted directly 

•  Suitable for creating awareness among the users 

•  Supplying extension information to a nationwide 



Continued….. 

•  Facilitate quick dissemination 

•  Extending outreach to new audience 

•  Publications in agriculture extension can be shared 

•  Attracting youth towards agriculture 

•  Widen the scope of extension 

•  Help in market-led extension 

•  Assist to get feedback 



Distinctive features of  social media 

Category of users 

Relevancy of  
information 

Self publication 

Multiplicity of  
human interest 

Awareness creation 

(Saravanan and Bhattacharjee 2014) 



Essential  
of  Social  
Media 

Encouraging self  
publication 



Barriers in social media 
1:-  User oriented barriers 



2:- Extension workers oriented 



3:-  Content Oriented barriers 



4:-  Infrastructure barriers 



Encourage feedback 

Content 

Encourage everyone’s participation 

Identity 

Select the appropriate media 

Objectives should be clear 

Understand the nature of  audience 

Success of  Social media 


