
PUBLIC RELATIONS IN 

INTERDEPENDENT WORLD



GLOBAL PUBLIC RELATIONS

Global Public relations is called international 

public relations, is the planned organized 

efforts of a company or institution or a 

government to establish and build relations 

with the publics of other nations.



New Age Global Marketing

Today almost one-third of US corporate 

profits are generated through 

international business. 

Coca-Colas international sales account 

for 70% of their revenue.



Language and cultural differences 

International PR Challenges Differences in 

language laws and culture pose serious 

problems for international public relations



EXAMPLES 







Reasons Countries hire American Public 

Relations Professionals 

To hold off protectionist moves threatening their company 

or industry

To defeat legislation affecting the sale of a client’s 

product 

To support expansion of the clients markets in the united 

states 

To provide ongoing information on political sociological 

and commercial developments in the US







Public Relations by 

Government



The government of every country virtually 
have multiple departments involved in 
communicating with political leaders and 
citizens in other nations.
 Billion dollars are spent to attract visitors for the promotion of tourism.

 US Firms working for Foreign Governments Hill and Knowlton has represented Indonesia 
and Morocco to promote tourism, create favourable public opinion and influence US 
foreign policy.



Why countries are engaged in PR?

The Countries are engaged in Public relations for the following reasons 

 Advance Political Objectives 

 Assess the United States to project action by an country

 To advance the country’s commercial interests 

 Assist in communications in English 

 Win understanding and support on a specific issue undermining the country’s standing in 

the US and the world community

 Modify laws and regulations inhibiting the clients activities in the US







Toughest Problems Firms Can Face 

 Deciding to represent a country such as Zimbabwe or China whose human rights 

violations may reflect adversely on the agency 

 Persuading the heads of such a nation to alter some of its practices so that the favourable 

public image sought may reflect reality 

 Convincing officials of a client country which may totally control the flow of news internally 

that the American press is independent from the government control and that they should 

never expect coverage that is 100 percent favourable 

 Deciding whether to represent a nation such as Belarus in which the autocratic head of 

stat has drastically reduced civil liberties and crushed any opposition
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Public Diplomacy

The US government refers to its international 

information efforts as public diplomacy, which 

involves activities to enhance understanding 

of American culture and promote US foreign 

policy objectives. The VOA radio broadcasts 

are part of this program. 



Opportunities in International Work

As global marketing and communications have 
expanded in recent years, so too have opportunities 
for international public relations works. 

Fluency in a foreign language is a valued skill but not 
a prerequisite; also important is a background in 
international relations, global marketing techniques, 
social and economic geography, and cross cultural 
communication


