
Survey Research

Research Methodology
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 Survey – technique of 
descriptive research that 
seeks to determine present 
practices or opinions of a 
specified population

 Types of survey research 
include the questionnaire, 
interview, and normative
survey
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Survey



Types of Surveys

 Data are usually collected through the use of questionnaires, although

sometimes researchers directly interview subjects. Surveys can use

qualitative (e.g. ask open-ended questions) or quantitative (e.g. use forced-

choice questions) measures. There are two basic types of surveys: cross-

sectional surveys and longitudinal surveys.

 (1) Cross-Sectional Surveys.

 (2) Longitudinal Surveys.
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 Cross-Sectional Surveys

Cross-sectional surveys are used to gather information on a population at a

single point in time. An example of a cross sectional survey would be a

questionnaire that collects data on how parents feel about Internet filtering, as

of March of 1999. A different cross-sectional survey questionnaire might try

to determine the relationship between two factors, like religiousness of

parents and views on Internet filtering.

 Longitudinal Surveys

Longitudinal surveys gather data over a period of time. The researcher may

then analyze changes in the population and attempt to describe and/or explain

them. The three main types of longitudinal surveys are trend studies, cohort

studies, and panel studies.
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Advantages of the Survey Method

 Surveys are relatively inexpensive (especially self-administered surveys).

 Surveys are useful in describing the characteristics of a large population. No
other method of observation can provide this general capability.

 They can be administered from remote locations using mail, email or
telephone.

 Consequently, very large samples are feasible, making the results statistically
significant even when analyzing multiple variables.

 Many questions can be asked about a given topic giving considerable
flexibility to the analysis.

 There is flexibility at the creation phase in deciding how the questions will be
administered: as face-to-face interviews, by telephone, as group administered
written or oral survey, or by electronic means.
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 Standardized questions make measurement more precise by enforcing uniform

definitions upon the participants.

 Standardization ensures that similar data can be collected from groups then

interpreted comparatively (between-group study).

 Usually, high reliability is easy to obtain--by presenting all subjects with a

standardized stimulus, observer subjectivity is greatly eliminated.

 As compared to other methods (direct observation, experimentation) survey

yield a broader range of information. Surveys are effective to produce

information on socio- economic characteristics, attitudes, opinions, motives etc

and to gather information for planning product features, advertising media, sales

promotion, channels of distribution and other marketing variables.
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Disadvantages of Survey Method

 A methodology relying on standardization forces the researcher to develop
questions general enough to be minimally appropriate for all respondents,
possibly missing what is most appropriate to many respondents.

 Surveys are inflexible in that they require the initial study design (the tool
and administration of the tool) to remain unchanged throughout the data
collection.

 The researcher must ensure that a large number of the selected sample will
reply.

 It may be hard for participants to recall information or to tell the truth about a
controversial question.

 As opposed to direct observation, survey research (excluding some interview
approaches) can seldom deal with "context."
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Sample surveys

 As in sample study few units are to be examined detailed study of the
survey can be done.

 As few units are to be examined the survey work requires less time. Thus in
this way sample survey saves time.

 As few units are to be examined the survey work requires less money. Thus
in this way sample survey saves lots of money.

 In sample survey few persons are required for the survey work so experts
can be appointed for the survey. This will increase the reliability of the
survey results.

 When the test is of destructive nature, sampling is only the way out. In such
cases the population survey is not possible.

con…
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 A large area can be covered under survey in the available time and

money.

 Sample survey is also used to check the accuracy of the census data

(population survey).

 Surveys are an efficient way of collecting information from a large

number of respondents. Very large samplings are possible. Statistical

techniques can be used to determine validity, reliability, and statistical

significance.
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7. Population and Sampling
Population &Sampling
1. Probability sample
2. Quota Sample
3. Volunteer Sample
4. Purpose sample
5. Maximum Variation
6. Map based sample
7. Found Sample
8. Snowball sample



Modes of data collection

 There are several ways of administering a survey. The choice between

administration modes is influenced by several factors, including 1) costs, 2)

coverage of the target population, 3) flexibility of asking questions, 5)

response accuracy. 4) respondents' willingness to participate and Different

methods create that change how respondents answer, and different methods

have different advantages. The most common modes of administration can be

summarized as

 Telephone 

 Mail (post) 

 Online surveys 

 Personal in-home surveys 

 Personal mall or street intercept survey 

 Hybrids of the above. 
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Observation Method
 The observation method involves human or mechanical

observation of what people actually door what events take place during
a buying or consumption situation. “Information is collected by
observing process at work.”The following are a few situations:-

Definition of observation method:

 „Observation may be defined as systematic viewing coupled with of
seen phenomena‟.

 Observation method is a technique in which the behavior of research
subjects is watched and recorded without any direct contact.

Types of observation methods

 Participant observation

 Non-participant observation
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Participant observation 

 Observer participates actively, for an extended period of time.

 May require observer to live or work in that area.

 Assumes that observer will become accepted member of the group or

community.

 Historically field research has been associated most strongly with

participant observation.

Non-participant observation

 Observer is an eavesdropper.

 Someone who attempts to observe people without interacting with

them.

 Without their knowledge that they are being observed.

 Used most routinely by psychologists studying children and animals.
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Advantages of Observation Method

 If the researcher observes and record events, it is not necessary to
rely on the willingness and ability of respondents to report
accurately.

 The biasing effect of interviewers is either eliminated or reduced.
Data collected by observation are, thus, more objective and generally
more accurate.

Disadvantages of observation method

• Time consuming.
• May bias worker performance.
• Small sample size.
• Requires skilled observer.
• Validity & reliability may be problematic.
• Not useful for jobs consisting of mostly mental tasks.
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