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Executive Summary 
 

 

In the last few decades, drug addiction has increased exponentially in Pakistan. Most of the 

illegal drugs come from the neighboring Afghanistan. According to the UN estimate, 8.9 million 

people in the country are drug users. The rate of drug abuse has also increased sparking fears of 

an HIV epidemic. 

 

ANF run programs related to drug use awareness, prevention education, treatment, 

rehabilitation, and harm reduction. Anti-Narcotics Force is the government agency responsible 

for tackling drug smuggling and use within Pakistan. According to Narcotics Control Bureau’s 

reports, 50 percent of drug-related cases of the country are from Punjab alone. Narcotic drugs are 

affecting our future generations and ANF Punjab has a key role to protect our region from its ill 

effects. 

 

This campaign was planned to raise awareness about the growing trend of drug addiction 

among the students of University of Sargodha in collaboration with Anti Narcotic Force. Key 

massage of this campaign was “Say No to Drugs”. A number of communication tools and tactics 

was used to achieve objectives including flyers, brochures, flexes, Infomercial and seminar and 

walk. 



 



Chapter 1: Introduction 
 

 

Drug addiction is a condition characterized by an overwhelming desire to continue taking a 

drug to which one has become habituated through repeated consumption because it produces a 

particular effect, usually an alteration of mental status. In the last few decades, drug addiction 

has increased exponentially in Pakistan. Most of the illegal drugs come from the neighboring 

Afghanistan. According to the UN estimate, 8.9 million people in the country are drug users. 

Cannabis is the most used drug. This increase has also been accompanied by an increase in HIV 

positivity, according to a latest research about 11 percent of Pakistani drug user were HIV 

positive. Drug abuse at any age can cause serious health effects and emotional problems such as 

anxiety, depression and mood swing. Drug user also commit crime to fund their drug 

dependency often through acquisitive crime such as theft, burglary, robbery, drug dealing, and 

fraud. 
 

The counter narcotics efforts of Pakistan are led by ANF, which derives its authority 

from the ANF act 1997. Anti-Narcotics Force is the government agency responsible for tackling 

drug smuggling and use within Pakistan It is organized into five regional (RDs) headquartered 

in Rawalpindi. ANF is responsible for intelligence collection, arrests, drug seizures, asset 

seizures, as well as the investigation and prosecution of offenders. The ANF is contributing to 

supply reduction, trafficking and distribution of narcotics in the country and ensuring the strict 

control of precursor chemical movements through an elaborated precursor control regime. ANF 

run programs related to drug use awareness, prevention education, treatment, rehabilitation, and 

harm reduction. According to Narcotics Control Bureau’s reports, 50 percent of drug-related 

cases of the country are from Punjab alone. Narcotic drugs are affecting our future generations 

and ANF Punjab has a key role to protect our region from its ill effects. 

 

The Drug Use in Pakistan 2013 Survey Report, a collaborative research conducted by 

the Narcotics Control Division, Pakistan Bureau of Statistics and the UN, reveals that there are 

7.6 million drugs-abusers in the country, with 40,000 increasing rate annually. The majority of 

the drug-users initiate drugs-abusing exercise with soft drugs like chaliya, gutka and pan, 

subsequently, they move towards hard drugs like heroin, opium, cannabis and cocaine etc. 

Amongst them cannabis with around four million users is the most commonly used drug in the 
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country. And, shockingly, the number of heroin addicts is 860,000, its current users are of 

the average age of 24 years, is growing with fast pace. 

 

The department of Anti-Narcotics Force would be able to achieve its vision, mission and 

objectives through this anti-drug addiction campaign. This project would not only create 

awareness among the youth about the hazardous impact of drugs on their lives but it would also 

build positive image of Anti-Narcotics Force by promoting their contribution in eradicating this 

evil from the country. 

 

1.1 Rationale. Following section provides the reasons behind the selection of 

each component related to the study. 

 

1.1.1 Rationale for selecting the topic. It is very important to address this issue because 

problem of drug addiction is more serious because the addicts are mostly school, college, and 

university going boys and girls. The growing number of drug addicts in the country with the 

average age of user falling below 24. Majority of the drug addicts in Pakistan fell between 25-

39 years of age. Currently, nearly 75% of Punjab’s youth is addicted to heroin, smack, cocaine, 

and other drugs. Among these 75%, 30% are HIV positive. Drug addiction causes 685 death 

daily worldwide. About 7 million people of Pakistan are involve in taking drugs, amongst which 

4 million use Cannabis, 2.7 million use Opioids. 

 

1.1.2 Rationale for selecting the target audience. This campaign would be targeted 

youth of Sargodha because the trend of harmful drug-abuse is increasing amongst the youth 

globally, who use it carelessly and unknowingly. The youth think drug use can give them 

relaxation and relief from boredom and anxiety, but instead it instigates adverse effects on 

its users. 

 

1.1.3 Rationale for selecting the organization. Anti-Narcotics Force is the single law 

enforcement government agency responsible for tackling drug smuggling and use within 

Pakistan. According to Narcotics Control Bureau’s reports, 50 percent of drug-related cases of 

the country are from Punjab alone. Narcotic drugs are affecting our future generations and 

ANF Punjab has a key role to protect our region from its ill effects. 
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1.2 Significance 

 

This campaign would highlighted very important issue, and increase the awareness of 

students of University of Sargodha about the hazardous impact of drug addiction and how they 

can prevent themselves from this evil. 
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Chapter 2: Planning 
 

 

Planning is the process of thinking about the activities required to achieve a desired goal. A plan 

is like a map. Planning is preparing a sequence of action steps to achieve some specific goals. It 

is a basically tool that is useful for guiding day-to-day decisions and also for evaluating progress 

and changing approaches when moving forward. Effective public relations require a plan, which 

would act as a guide for carrying out and maintaining a public relation campaign. by 

implementing a thorough PR plan, include a crisis communication component that would equip 

company with the tools and key messages they need to respond quickly and accurately if a 

potentially damaging story breaks. These stories could include natural disasters, technical 

problems, human error, and executive.be proactive and, at the least To ensure a successful 

campaign, it is crucial that the company’s profit is higher than what was spent on the campaign 

itself. Just as it is also essential that the campaign is realistic, that the company's budget can 

cover the cost of the marketing campaign that is being planned. Without planning campaigns 

wouldn’t be successful. Therefore, the planning of element is very much important for creating 

effectively campaigns. 

 

2.1 Objectives 
 

Objectives are observable and empirical means, they presents the outcomes of the campaign. 
 

Following are the objectives adopted for this campaign: 
 

1. Raise awareness about the causes, consequences and remedies of drug addiction among 

the students of university of Sargodha. 
 
2. To make goodwill of Anti-Narcotics Force among the students of university of Sargodha. 
 
3. Increase the media coverage of Anti-Narcotics Force in the newspapers of Sargodha. 

 

2.2 Target Audience 

 

Target audience of the campaign are the students of University of Sargodha. Including 

both males and females age ranging from 18-30. Students who are enrolled in University of 

Sargodha was the primary and targeted audience of this campaign. Secondary audience would be 

faculty and stakeholder, policy makers. 

 

2.3 Message  
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Message demonstrate the effectiveness of communication. Attractive, interesting, clear, 

concise, readily understood messages create for this campaign in order to encourage the public to 

expose messages of public relation campaign. 
 
The messages used during the campaign through various media including flyers, 

brochures, flexes, standee, posters etc. 

 

2.3.1 Language: Urdu and English both languages would be used for this campaign. 

 

2.3.2 Content: As the targeted audience was youth, so the content of messages 

contains combination of visuals and slogans to catch their attention. 

 

2.4 Media 

 

Following communication channels would be used during the campaign to reach the 

target audience and to maximize the exposure: 

 

2.4.1 Oral Communication. Speech of personnel who are working against drug 

addiction in Pakistan to share their experience in youth during the seminar. Mr. Tajwar Hayat, 

Sub Inspector, Anti-Narcotic Force, Faisalabad, and Mr Hamid Ali, Assistant Director SOS 

children’s Sargodha village who was previously working as counselor in Dua drug rehabilitation 

center, to share the causes of drug addiction. 

 

2.4.2 Printed and Graphic Communication 

 

Following printed and graphic communication tools would be used for 

this campaign: 

 

2.4.2.1 Flyers. Flyers would be used to spread awareness of Seminar and awareness 

walk, flyers were designed and distributed among the students of University of Sargodha by 

hand. 

 

2.4.2.2 Brochure. To share detailed information regarding drug addiction, its 

causes, consequences and prevention, brochures would be designed and distributed among 

the participants of the seminar enclosed in information kits. 
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2.4.2.3 Media kits. To share information about the seminar with the audience and 

especially would be designed for media practitioner. They were distributed among the 

participants at the time of seminar. 

 

2.4.3 Printed Media 

 

News release and factsheet would be used to increase the coverage of the campaign 

at mass level. 

 

 

2.4.4 Outdoor Media 

 

Different posters would be designed and place in different departments in university 

of Sargodha. 

 

2.4.5 Social Media 
 

A community page “Just Refuse Drugs Abuse” was created on Facebook which is most 

used social website by the students of University of Sargodha. On this Facebook page 

sharing the visually attractive content against the harmful impact of drug use. 

 

2.5 Timetable 

 

At this stage of planning determining the proper sequence of activities. Following are the 

phases of activities of this campaign: 

 

1
st

 Awareness Phase: In the first phase use a number of communication tools such 

as posters, flyers and flexes would be used to grab audience attention about consequences 

and prevention of drug addiction and to ensure maximum participation in upcoming PR 

events including seminar and walk. 

 

2
nd

 Interest Development Phase: Seminar would be conducted on the consequences 

and prevention of drug addiction to show how miserable their life so that it generate interest 

among youth. 

 

3
rd

 Call for Action: In this phase the participants of the seminar call to join for a 

walk regarding drug addiction with prominent spoke person from ANF and a counselor from 

rehabilitation center. 
 
 
 

6 | P a g e 



2.6 Budget 
 

After defining the activities and tools, allocated the budget properly so that the things could 
 

operate completely. Following is the budget decided for this campaign: 

 

Sr.no Particulars Amount in Rs 
   

1. Invitation cards 1000 
   

2. Flyers and brochures 500 
   

3. Flexes and Posters 4000 
   

4. Media kits 1500 
   

5. Refreshment 2000 
   

6. Charts 1500 
   

7. Bouquets & others 1500 
   

8 Total 12000 
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Chapter 3: Situational Analysis 
 
 

 

Situation analysis refers to a collection of methods that managers use to analyze an 
 

organization's internal and external environment to understand the organization's capabilities, 

customers, and business environment. The purpose of the situation analysis is to indicate to a 

company about the organizational and product position, as well as the overall survival of the 

business, within the environment. Organization must be able to summarize opportunities and 

problems within the environment so they can understand their capabilities within the market. 

 
 

 

3.1 Introduction of Anti-Narcotics Force 
 

The Anti-Narcotics Force is a Federal Executive bureau of the Government of Pakistan, 

tasked with combating the narcotics smuggling and use within Pakistan. ANF works under 

umbrella of Pakistan Army and Ministry of Narcotics Control. Anti-Narcotics Force has a 

strategic role in fight against the drugs. 
 

Regional Directorate Punjab is a most essential part of Anti-Narcotics Force, Pakistan. 

It plays its role in bursting drug trafficking organizations with the help of its police stations 

located in different areas of region. Being linked with Afghanistan, Pakistan has great role in 

controlling the drug trafficking. Different awareness sessions, walks, seminar, matches and many 

other activities organized for mass awareness is another essential task of force. ANF Punjab also 

helps addicts in different areas of region in providing rehabilitation facilities. 

 
 

3.2 Background 
 

Pakistan Narcotics Board (PNB) was set up in 1957, in the Revenue Division in order to 

fulfil Pakistan's obligations under the International Opium Convention of 1925. Pakistan 

Narcotics Board (PNB) comprised representatives from the Provincial Governments and some 

Federal Ministries/Divisions. Pakistan ratified the Single Convention on Narcotics Drugs, 1961 

on 15th August, 1965. 
 

Pakistan Narcotics Control Board (PNCB) was established in 1973 with five Regional 

Directorates, in response to UN Convention on Narcotics Control, with the mandate to combat 

narcotics in the Country. The Board functioned as an attached department of Ministry of Interior 
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till 1989 with strength of 883 all ranks. During 1989, Narcotics Control Division (NCD) 

was established and the Board became its attached department. 
 

Anti-Narcotics Task Force (ANTF) comprising 388 all ranks from Pakistan Army was 

established in December 1991 as an attached department of NCD. 
 

Anti-Narcotics Force (ANF) was raised on 21 February 1995 by merging ANTF and PNCB. 

Narcotics Control Division (NCD) was declared Ministry of Narcotics Control in 2001, 

however, it was reverted back to NCD under Ministry of Interior and Narcotics Control 

(MOI&NC) in 2013. Ministry of Narcotics Control (MNC) Ministry of Narcotics Control was 

established in Aug 2017. 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 

3.3 Vision of Anti-Narcotic Force 
 

ANF functions through multipronged strategy, which also focuses on 

reducing vulnerability through awareness and rehabilitation of addicts. 

 
 

3.4 Mission of ANF 
 

 

Pakistan being in the neighborhood of epicenter of world, Opium and Heroin production 

has become both a transit and victim state and is facing ever increasing spillover effects. Despite 
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persistent and commendable efforts of all stakeholders, illicit trafficking of opium and heroin 

remains a serious concern. Given the scale and size of the problem, the Pakistan Government 

has put in place stringent measures to contain the flow of illicit drugs. Pakistan possesses single 

mandated Anti-Narcotics Force (ANF) under Ministry of Narcotics Control (MNC), working 

closely with domestic counterparts and International partners. ANF is a principal agency in 

Pakistan for combating supply and demand reduction of illicit narcotic drugs that enter Pakistan 

mainly through the long porous border with Afghanistan. 

 
 

3.5 Objectives of ANF 

 

• To inquire, investigate and prosecute all offences related or connected with intoxicants, narcotics 

and precursors. 
 
• Trace and freeze the assets. 
 

• Coordinate elimination and destruction of Poppy cultivation. 
 

• Provide assistance to other law enforcement agencies and share information with all national and 

International agencies on drug related matters. 
 

• Arrange and coordinate training of own staff and members of other law enforcement 

agencies related to narcotics. 
 

• Maintain liaison with all international narcotics control authorities and represent Pakistan 

in conferences and seminars. 
 
• Perform any other related functions that may be assigned by the Federal Government.  
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3.6 SWOT Analysis  
 
 
 
 
 

Strengths:  

1. Single mandated Anti narcotic force Weaknesses: 
 

within the country. 1.Less number of rehabilitation centers. 
 

2. Logistic directorate is supportive to 2. Poor and conservative system of 
 

ANF. drug education. 
 

 
 
 
 
 
 
 
 
 

 

Opportunity: Threats: 
 

1.Can start a campaign over the whole 1. Growing trend of drug users among youth 
 

country at a time especially in universities and colleges. 
 

2.Can build relations with international 2. Drug trafficking is increasing. 
 

organization working for drug control. 3. HIV is increasing among drug addicts. 
  

 
 
 
 
 
 
 
 

 

3.7 Current Situation of Drug Abuse in Pakistan 
 

Drug addiction is defined as compulsive and out-of-control drug use, despite negative 

consequences. In the last few decades, drug addiction has increased exponentially in Pakistan. 

Most of the illegal drugs come from the neighboring Afghanistan. According to the UN 

estimate, 8.9 million people in the country are drug users. Cannabis is the most used drug. The 

rate of injection drug abuse has also increased significantly in Pakistan, sparking fears of an HIV 

epidemic. 
 

It is very important to address this issue because problem of drug addiction is more 

serious because the addicts are mostly school, college, and university going boys and girls. The 
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growing number of drug addicts in the country with the average age of user falling below 24. 

Majority of the drug addicts in Pakistan fell between 25-39 years of age. Currently, nearly 75% 

of Punjab’s youth is addicted to heroin, smack, cocaine, and other drugs. Among these 75%, 
 
30% are HIV positive. Drug addiction causes 685 death daily worldwide. About 7 million people 

Of Pakistan are involve in taking drugs, amongst which 4 million use Cannabis, 2.7 million use 

Opioids. 

 
 

Anti-Narcotics Force is the government agency responsible for tackling drug 

smuggling and use within Pakistan. According to Narcotics Control Bureau’s reports, 50 percent 

of drug-related cases of the country are from Punjab alone. Narcotic drugs are affecting our 

future generations and ANF Punjab has a key role to protect our region from its ill effects. 
 

The department of Anti-Narcotics Force would be able to achieve its vision, mission and 

objectives through this anti-drug addiction campaign. This project would not only create 

awareness among the youth about the hazardous impact of drugs on their lives but it would also 

build positive image of Anti-Narcotics Force by promoting their contribution in eradicating this 

evil from the country. 
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Chapter 4: Communication Strategy and Tactics 
 

 

Strategic communication plays vital role in the attainment of the purpose behind any kind of 

communication. Strategic communication has shifted from its previous position as a helpful 

marketing tool to an essential one. It is increasingly important for a campaign to clearly 

communicate their values and purpose through strategic communication. Tactics can be 

described as how a team manages space, time, and individual action to get their desired results. 

Strategies are implemented through tactics. Therefore tactics are the micro-level actions in the 

direction of attainment of organizational objectives and policies. 
 

In order to accomplish the objectives of their campaign, following are the communication 

tactics which are applied in this project: 
 
1. Seminar 
 
2. Posters 
 
3. Flyers 
 
4. Infomercial 
 
5. Walk 
 
6. News Release 
 
7. Information kits 
 
8. Invitation card 
 
9. Charts 
 
10. Facebook page 
 
11. Backdrop 
 
12. Brochures 
 
13. Standee  
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4.1 Communication Strategy 1. 

 

Raise awareness about the causes, consequences and remedies of drug addiction among 

the students of university of Sargodha and promote goodwill of Anti-Narcotics Force among 

the students of university of Sargodha. 

 

4.1.1. Targeted Audience 

 

Students who are enrolled in University of Sargodha are the primary and 

targeted audience of this communication strategy. 

 

4.1.2 Tactics 

 

In order to execute the above mentioned communication strategy for the students of 

University of Sargodha. 
 

Following are the tactics which were designed: 
 

 

1. Flyers 
 
2. Brochures 
 
3. Flex for billboard 
 
4. Backdrop 
 
5. Seminar 
 
6. Awareness walk 
 
7. Posters 
 
8. Invitation cards 
 
9. Information kits 
 
10. Infomercial 
 
11. Facebook page 
 
12. Standee  
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4.1.2.1 Flyers 

 

Flyers are the tool used to create awareness about the event. In order to spread awareness 

of Seminar and awareness walk, flyers were designed and distributed among the students of 

University of Sargodha by hand. 
 

Following are the flyers which were designed and distributed during the campaign. 
 
 

 

4.1.2.1.2 Flyer for Seminar:  
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4.1.2.1.2 Flyer for 3wareness Walk  
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4.1.2.2 Brochures 
 

 

Brochures are the tools used for sharing detailed information about the organization product, 

service or issue. To share detailed information regarding drug addiction, its causes, 

consequences and prevention, brochures were design and distributed among the participants of 

the seminar enclosed in information kits. 
 

Following is the six panel brochure design for the project. 
 

 

E F A  
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B C D  
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4.1.2.3 Flex for the Billboard 

 

To ensure maximum participation of the students of University of Sargodha in seminar 

and walk, a flex for the billboard at the entrance of university was design and placed there. The 

design flex for the billboard is shown below: 
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4.1.2.4 Backdrop 

 

Following is the backdrop that was designed for the seminar:  
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4.1.2.5 Seminar 

 

A seminar is conducted in the Pharmacy Hall in University of Sargodha for the purpose 

of spreading awareness among the students of University of Sargodha. For this purpose experts 

were invited who are working against drug addiction in Pakistan to share their experience in 

youth. Mr. Tajwar Hayat, Sub Inspector, Anti-Narcotic Force, Faisalabad and Dr. Sajid Bashir, 

Dean of Faculty of Pharmacy express their views on consequences and prevention of Drug 

addiction. Mr Hamid Ali assistant director SOS village who was previously working as 

counselor in Dua drug rehabilitation center, to share the causes of drug addiction. 
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4.1.2.6 Awareness Walk 

 

A walk was also organized after providing awareness in seminar, to call students to take 

action against drug abuse. Walk was started from Pharmacy hall to the department of 

communication and media studies. During this walk, honorable gust and faculty members was 

holding flex about the awareness walk against drug addiction, and students were holding 

different charts written different sayings like “just refuse, drug abuse” and chanted the slogan 

says no to drug. 
 

Following are charts designed for this campaign: 

 
           

  YOU      
BE 

  

  USE      
SMART 

  

  

YOU 
     DON’T   

       

START 
  

 LOSE       

        
           

           

           

           

            
22 | P a g e 



 

STOP 
 

DRUGS 
 
 
 
 
 
 

 

DRUGS 
RUIN 
LIVES 

 
 

RUN AWAY 

FROM 

DRUGS 
 

 

 

YOU DON’T 
 
 

NEED A 

HEROIN TO 

BE A HERO 
 
 

SAY 

NO TO 

DRUGS 
 
 

 

QUITE DRUGS 

BEFORE 

DRUG QUITE 

YOU 
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ON DOPE 

NO HOPE 
 
 
 
 
 
 
 
 
 
 

 

HAND IN HAND 

WE STAND 

AGAINST 

DRUGS 
 

 

DRUG 

ADUSE NO 

EXCUSE 
 
 
 

 

TURN YOUR 

BACK ON 

DRUGS 

 

 

JUST HUGS 
 

REFUSE NOT 

DRUGS DRUGS 
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Following are the pictorial evidence of awareness walk:  
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4.1.2.7 Invitation cards 

 

To invite chief guests worthy Vice Chancellor, Dean, faculty and Media personals, 

invitation cards were designed. 
 

Following is the invitation card designed for this campaign  
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 

4.1.2.8. Posters 

 

To reinforce the purpose of this campaign, posters were designed and placed on the notice 

boards of various departments in University of Sargodha. Posters with attractive slogan and 

visuals were design to attract maximum audience and convey the purpose of this project. 

Following are the posters designed for this campaign  
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4.1.2.8.1 Poster (I)  
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4.1.2.8.2 Poster (II)  
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4.1.2.8.3 Poster (III)  
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

29 | P a g e 



 
 

4.1.2.9. Infomercial 

 

A commercial is that is based on information is called infomercial. A 60 seconds 

video on the Drug addiction in Pakistan was produced. 

 

The dose not only provide the current situation of drug addiction in Pakistan it also tells 

the causes, consequences and prevention measures. 

 

Following is the script used for this infomercial:  
 

 Duration Text Video Audio 

      

   (CU) A creative visual showing   

   the outcome of drugs in the 
Sad background  

00:3 sec Say No to Drugs form of blood. Implicitly  
music    

claiming that drugs can take      

   your life.   

      

  Drug addiction is a A picture showing getting   

 00:6 sec complex brain addicted to drugs is also a form Same 

  disease. of suicide.   

      

  The U.N estimates 
(MS) A picture depicts current 

  
  

8.9 million people in 
  

 
00:7 sec situation of drug users in Same  

Pakistan are drug   

Pakistan. 
  

  
users. 
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00:15 sec Types of drugs 

(MS) A picture showing title 
Same 

 
 

page of drugs. 
 

     

      

   (MS) A image of Cannabis is   

 00:18 sec Cannabis another name of chars used as a Same  

   drug creates panic, anxiety.   

      

   (MS) A pic of Tobacco causes   

 00:19 sec Tobacco forgetfulness, dry mouth and Same  

   throat.   

      

 
00:21 sec Alcohol 

(MS)A image of Alcohol can 
Same 

 
 

damage heart, brain, joint, liver 
 

     

      

   (CU) Diamorphine is also   

 00:22 sec Diamorphine called as Heroine. It weakens Same  

   your bones.   
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00:24 sec Cocaine 

(CU) An image of Cocaine 
Same 

 
 

depicts it is highly addictive. 
 

     

      

 
00:26 sec Causes 

(MS) A visual showing causes 
Same 

 
 

of drugs as a title page. 
 

     

      

   (CU) A picture depicts   

 
00:28 sec 

Frustration and outcome of taking drugs as a 
Same 

 
 

Tragedies cause of frustration and 
 

    

   tragedy.   

      

  
Peer Pressure and 

(CS) A picture depicts taking of   
 

00:36 sec drugs due to ignorance of Same 
 

 
Negligence of parent 

 

  
parents. 

  

     

      

   (CS) An Image depicts friends   

 00:37 sec Influence of Friends and bad company is a major Same  

   factor.   
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00:38 sec 

Consequences of (MS) A picture showing title 
Same 

 
 

drugs page. 
 

    

      

 
00:38 sec HIV Aids 

(CS) A picture depicts image of 
Same 

 
 

HIV Aids patient 
 

     

      

   (CS) A picture showing a   

 00:41 sec Irritability young boy irritate himself due Same  

   to taking drugs   

      

 
00:51 sec Depression 

(CS) A visual depicts 
Same 

 
 

depression is another symptom 
 

     

      

 00:53 sec Prevention (CU) How to over-come? 
Same 
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Care and Support by (CS) A picture depicts family 
00:55 sec Same 

Friends and Family and friends show care for them. 
 
 
 
 
 
 
 

 

  (CU) A picture depicts 
00:58 sec Starts a New Life Same 
  motivational words for them.  
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4.1.2.10 Information kits 
 

 

Information kits are designed to share information about the seminar with the audience 

and especially they are designed for media practitioner. 
 

They were distributed among the participants at the time of seminar. 
 

Media kit file cover 
 

Front  
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Back  
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Following are the elements that were the part of the information kits: 
 

 

4.1.2.10.1 Schedule of the Seminar 

 

One of the element that is given in informational kit is the schedule of seminar, to 

inform the media practitioner and other participants the details of seminar. Following is the 

schedule of seminar, which is given inside the informational kits: 
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4.1.2.10.2 Information about Drug addiction in Pakistan 

 

Information about the current drug addiction in Pakistan is also given inside the media kit, to 

inform the participants of seminar about the theme of event and why it is important to 

address the issue. 
 

Following is the information about drug addiction in Pakistan:  
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4.1.2.10.3. Profiles of Keynote Speakers 
 

 

Media kit also containing a brief introduction of the speakers, so that the media practitioners and 

other participants get a little bit information about them. 
 

Following is the profiles of keynote speakers:  
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4.1.2.10.4. Fact Sheet 

 

Fact sheet for seminar and walk is given in the informational kit so that the media 

practitioners and other participants of the seminar get basic information about this event in 

easy to understand format. 
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4.1.2.11. Facebook Page 
 

 

A community page “Just Refuse Drugs” was created on Facebook which is most used social 

website by the students of University of Sargodha. On this Facebook page sharing the visually 

attractive content against the harmful impact of drug use. 
 

Following is the image of the Facebook page that is created for this campaign:  
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4.1.2.12. Standee 

 

To ensure maximum participation of the students of University of Sargodha in seminar, 

a standee was design and placed at the entrance of pharmacy hall. The design standee is shown 

below: 
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4.2 Communication Strategy 3 

 

Increase the coverage of Anti-Narcotics Force in the newspapers of Sargodha. 
 

 

4.2.1 Targeted Audience 

 

Newspapers which are publish in Sargodha are the primary and targeted audience of this 

communication strategy. 
 

4.2.2 Tactics 

 

In order to execute the above mentioned communication strategy for the newspapers 

of Sargodha 
 

Following are the tactic which were designed: 
 

 

1. News Release 
 

Following is the clipping of news release published in different newspaper:  
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5.  
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Chapter 5: Evaluation 
 
 

 

Campaign was designed to aware the students about the causes, consequences and prevention of 

drug addiction as well as to create a good image of Anti-Narcotics Force. 
 

In order to evaluate the effectiveness of the campaign, two methods were used. Survey 

through questionnaire and comments from the experts were taken and results are compiled in 

this chapter. After the campaign a survey is conducted on target audience in order to determine 

either the campaign has achieved the objectives or not. 

 

5.1 Questionnaire 

 

A questionnaire was designed to evaluate the objectives of the campaign. In order to 

measure each objective at least three questioned were asked in the form of statements and 

five point Likert scale was used. 

 

Sampling: 

 

Through random sampling, questionnaire was filled from 30 students who are enrolled in the 

Department of Communication and Media Studies. 
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Following is the questionnaire used for survey: 

 

Sr.   
Statements 

 Strongly 
Disagree Neutral Agree 

Strongly 

No 
   

Disagree Agree         
           

1 
 Drug usage causes serious health problem       
 
& disease i.e. HIV aids. 

      

        

           

  Drug abuse causes emotional problems       

2  such as anxiety, depression and mood       

  swing.       
           

3 
 Drug addiction results into social and       
 
family problems. 

      

        

           
           

4 
 A peer group that uses drugs could be a       
 
reason of drug addiction. 

      

        
          
           

5 
 Drug usage decrease the stress's pain and        
 
depression. 

        

         
         

  Connect With Friends & family and       

6  Avoid Negative Peer Pressure for drug       

  usage.       

7  Drug addiction is highly treatable disease.       

         

  Anti-Narcotics Force is single law       

8  enforcement agency in the field of       

  narcotics control in Pakistan.       
         

  ANF is responsible for controlling the       

9.  supply and production of narcotics       

  substances within the Pakistan.       
         

10. 
 ANF handles cases relating to narcotics       
 
trafficking. 
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5.1.2 First Objective 
 

Raise awareness regarding the consequences of drug addiction among the students of 

University of Sargodha. 
 

Following is the bar chart that show the complete statistics of the survey results:  
 

 

DRUG ADDICTION CONSEQUENCES 
 

16        
       

14   15  15  
14        

12   13     

10      11 11 

8 
       
       

6 
       
       

4 
       
       

2     3  3 
0 1 1 0 1 1 1 

0        

Drug Health Concequences Drug Emotional Drugs Social Concequences  
    Concequences   

  Strongly Disagree Disagree Neutral Agree Strongly Agree  
 
 
 
 

 

5.1.2.1 Interpretation: 

 

Survey discloses that: 50% students are strongly agreed and 43% students are just agree 

that drugs usage causes health issues. 50% students are agree and 36% are strongly agree that 

drug abuse results into emotional problems. 47% students are agree and 36% are strongly 

agree that drug abuse will turn into social problems. 
 

In the light of above mentioned results, this campaign was very successful in achieving 

its objectives as it 50% accomplish its awareness objective regarding the consequences of drug 

addiction. 
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5.1.3 Second Objective 

 

Increase awareness about the causes of drug addiction among the students of University 

of Sargodha. 
 

Following is the chart that show the complete statistics of the survey results  
 
 
 

 

16    
 

DRUG ADDICTION CAUSES 
14 

 
 

14 
 

12 
  
   

10 
   
  11    

8    
 

8 
 

6 
  
  7 

   

4 
 6 6 
  5    

2    
 

1 1 1 
0    

 

Peer presure Depression   

  Strongly DisagreeDisagree NeutralAgreeStrongly Agree  
 
 

 

5.1.3.1 Interpretation 

 

Survey discloses that: 47% of the students agreed about the fact that peer pressure would be 

a reason of drug abuse, and 26% students also strongly agreed on it. 36% of the students strongly 

disagreed and 20% are disagreed that drug usage decreases stress’s pain and depression. 

 
 

In the light of above mentioned results, this campaign was successful in achieving its 

objectives as it 50% accomplish its awareness objective regarding the causes of drug addiction. 
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5.1.4 Third Objective 

 

Increase the awareness of prevention from drug addiction among the students of 
 

University of Sargodha. 
 

Following is the chart that show the complete statistics of the survey results:  
 
 
 
 

 

  PREVENTION FROM DRUG  

   ADDICTION   

18 
     
     

16      
   17  

14 
    
     

  

14 
  

12     
     

10      
  

10 
  

8     
     

6      
 

6 
 7  

4 
   

   

4 
    

2 0 0 0 2  

  

0      

 

Family connection Rehabilitation 
 

   

  Strongly Disagree DisagreeNeutral AgreeStrongly Agree   
 

 

5.1.4.1 Interpretation 

 

Survey discloses that: 47% of the students agreed and 33% strongly agreed about the prevention 

of drug abuse. 56% of the students agreed that drug addiction is a highly treatable disease. 

 

In the light of above mentioned results, this campaign was very successful in achieving its 

objectives as it as it 50% accomplish its awareness objective regarding the prevention of drug 

addiction.  
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5.1.5 Forth Objective 

 

Increase the goodwill of Anti Narcotic Force among the students of University of 

Sargodha. 
 

Following is the chart that show the complete statistics of the survey results:  
 
 

 

Anti Narcotics Force 
18 17 

15 16 
 

14 
13  

12  
12  

10     9 
8      

      

8       

 

5 
 

5 
 

5 6    
      

4       
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2 
0 0 0 0 0  

  

0       

 

What is ANF Function of ANF 
 

Role of ANF    

  Strongly Disagree Disagree Neutral Agree Strongly Agree  
 
 
 

 

5.1.5.1 Interpretation 
 

Survey discloses that: 40% of the students aware about ANF. 50% of the students aware about the 

function of ANF. 50% of the students had knowledge about the role of ANF organization. 

 
 

In the light of above mentioned results, this campaign was very successful in achieving its 

objectives as it 50% accomplish its objective regarding the goodwill of Anti-Narcotics Force. 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 

50 | P a g e  



 

5.2 Comments from the Experts 

 

Chaudhry M. Ismail, Director(r) Fisheries Punjab  

“Drug addiction is a big abuse. Goal strive to eradicate addiction from society” 

 

Qaisara Ismail, Member of Women Rights Commission Punjab and the Member of 

District council  
“keep your spirit high and highlighted issues. God will be with you always” 

 

Abdul- ul-razzaq, Member of Proventil A assembly  
 
 
 

 

Dr. Mudassar Hussain Shah, Assistant Professor at Department of Communication and Media 

Studies of University of Sargodha 
 

“This is a wonderful project and execution is best” 
 
 

 

Mr. Tariq Nawaz, Lecturer at Department of Communication and Media Studies of 

University of Sargodha 
 

“Good creative effort by Waseem, Sanila and Ammara” 
 
 

 

Mr. Abdul Rehman Qaisar, Lecturer at Department of Communication and Media Studies of 

University of Sargodha 

 

“Exellent work” 

 

Ms. Maryam Ikram, Lecturer at Department of Communication and Media Studies of 

University of Sargodha 

 

“Congratualation for completing your final projects successfully. Keep your spirit 

high and whatever you do do it with sincereity and devotion. Keep your intentions positive 

always. May Allah bless you with health happiness and success. Ameen.” 

 

Zubair Khalid, Programe assistant at VOS Fm  
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Chapter 6: Conclusion 

 

This campaign was organized to raise the awareness regarding the causes, consequences 

and prevention of drug addiction. The key message of this campaign was “Say No to Drugs” 

which was promoted through different tactics including flyers, brochure, posters, charts, media 

kits, seminar and walk. 
 

Campaign was conducted in collaboration with Anti-Narcotics Force to increase its 

goodwill. ANF is the government agency responsible for tackling drug smuggling and use within 

Pakistan. 
 

Overall it was a good and successful campaign, as the strategies and tactics used in this 

campaign have been proved successful in achieving its objectives, which is evaluated through the 

survey. 
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